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City of Coachella and Its Partners
Complete CPV Solar Power Plant
The City of Coachella announced that a 420 kW concentrator
photovoltaic (CPV) power plant at the City Coachella Water
Reclamation Plant has been completed. The solar power installation
was developed by Johnson Controls and Solar Power Partners
(SPP) using 55 SolFocus SF-1100S tracking CPV systems. The
installation will offset 40 percent of the reclamation plant’s daytime
energy consumption. The plant has been built on disturbed land
which had limited potential use until the City envisioned employ-
ing this land for renewable power generation, which would help the
City reduce operating costs and its carbon footprint. Using an inno-
vative financing structure, the City leased the land to Solar Power
Partners, Inc., who financed and owns the project, and will operate
the plant, selling electricity to the Water Reclamation Plant under a
long-term power purchase agreement. The project was originated
by Johnson Controls who is also designing and constructing the
facility under contract with SPP. The plant is connected to the
regional electrical grid serviced by the Imperial Irrigation District
(IID).
“In Coachella, we have a firm, continued on page 28
Can Texas Solve California’s Problems?
By Brian Hoerning
The question was asked and for a few seconds an uncomfortable silence settled over the room.
The setting was the California Inland Empire District Export Council (CIEDEC) meeting at the
DoubleTree Hotel in Ontario on May 19—it was the 18th Annual World Trade Conference and
Awards luncheon and a number of prominent Inland Empire business owners were fielding ques-
tions from the audience. The question raised by this reporter was, “What does California’s govern-
ment need to do to insure that you folks keep your businesses here?”—the answers to that question
will be the subject of this and next month’s cover story. 
For those who prefer “cliff notes,” let me quote Roy Paulson*  the president and CEO of Paulson
Manufacturing Corporation in Temecula. Roy’s answer, “Copy what Texas has done!” Sometimes
the biggest questions have the simplest answers. Many years ago I read this:  “To be successful, find
out what successful people do and then do that.” You know what? That works!!!
California—the best and the worst—the best? More original ideas come from the Golden State
than any other—to quote Roy Paulson again, “We are the center of innovation” a fact born out by
the U. S. Patent and Trademark Office March 2011 report which showed California leading the way
with 27,337 patents in 2010 followed in a very distant second by Texas at 7,545! 
The worst? According to the latest study of  state business climates by Chief Executive
Magazine, California again ranks at the very bottom of the list of business-friendly states in spite of
coming up with 73% more original patents and ideas than the again friendliest business state—
Texas. continued on page 3
pg. 43
Vacations in Mexico? Now?
Controversial Bill
SB 653 Passes
As SB 653 (Steinberg)
made another visit to a Senate
committee, the mammoth tax-
raising bill is earning the ire of
small business owners across
the state.
Despite a growing chorus of
opposition from California
newspapers, taxpayers, small
businesses and major employ-
ers, Senate President Pro Tem
Darryl Steinberg’s virtual blank
check for higher local and
regional taxes today won
approval from the Senate
Appropriations Committee. A
key vote on SB 653 could come
the first week of June, the dead-
line for bills to be passed out of
their house of origin.
Californians Against Higher
Taxes—a statewide coalition of
small businesses, taxpayer
organizations and large employ-
ers—has held news events
across the state in an attempt to
raise voter awareness of SB 653.
The bill would give 58 coun-
ties and more than 1,000 school
continued on page 21
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MARKETING AND SALES
Keep Email Marketing Fresh With Engaging Content
By Craig Fitzgerald
Email is a key vehicle for
your brand to reach loyal cus-
tomers with opt-in communica-
tions. However, your business
has to be aware of inbox blind-
ness. To encourage more con-
sumers to open your emails, it’s
important to keep content fresh,
engage customers and build a
following through meaningful
communication.
Engaging Material
A successful email cam-
paign begins with great content
that offers value to your sub-
scribers. Cut through the clutter
by offering meaningful insights
to readers. Think like a publish-
er and immerse yourself in the
content marketing business.
Traditional media has to engage
and inform in order to sell; it’s
the same with digital communi-
cations.
By delivering useful and
meaningful information, you
become one-half of a trusted
relationship. Weekly deals and
special offers don’t consistently
engage your customers, espe-
cially when they’re out of a buy-
ing cycle. Content should pro-
vide added value relevant to
your subscribers. It shouldn’t be
solely focused on your brand or
offerings.
For example, a local bank
might pique reader interest in its
e-newsletter by including infor-
mation on converting a tradi-
tional IRA to a Roth IRA; a
restaurant might tie in interest-
ing community events. Topics
like these are related to your line
of business, but aren’t blatant
marketing or promotional
pieces.
Time Your
Communications to Avoid
Overload
The frequency of email
communication is very impor-
tant—you don’t want to over
saturate inboxes. Since email is
a very personal channel, be
careful not to over communi-
cate. The appropriate number of
emails per month depends on
your business, but one or two
per month is usually a good
benchmark. Monitor open and
click through rates to judge if
you’re properly timing your
communications.
The day and time of day
your communication is deliv-
ered are also critical factors to
monitor. Restaurants looking to
fill tables on a slow night might
find it effective to send on a
Monday or Tuesday afternoon,
while a motorcycle shop may
continued on page 24
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Dutton’s Bill Creating
Ontario International Airport
Authority Advances
SB 446’s goal is to rejuvenate the Inland Empire’s
primary economic engine
A bill by Senate Republican Leader Bob Dutton (R-Rancho
Cucamonga) to create an airport authority to oversee operations of
Ontario International Airport (ONT) was approved by the Senate
Transportation and Housing Committee.
Senate Bill 446 will allow the creation of an airport authority
that will be comprised of four directors from the City of Ontario
and three directors from the County of San Bernardino.
The legislation authorizes and encourages the authority to enter
into an agreement with Los Angeles to facilitate the transfer of
management and operational control of ONT from Los Angeles to
the Authority. In addition, SB 446 requires the Authority, in coop-
eration with Los Angeles and Ontario, to develop a transition plan
to facilitate the airport transfer, and to develop effective surface
transportation access to ONT.
“I am pleased with the bipartisan support this bill has received
and believe it represents an important step in increasing local par-
ticipation in the operation of the Ontario International Airport,”
Dutton said.
The legislation has garnered significant bipartisan support with
Sen. Gloria Negrete McLeod (D- continued on page 26
Management principle #1—do
not punish good behavior or
reward bad behavior.
Management principle #2—do not reward bad behavior or
punish good behavior.
Think anyone in Sacramento ever heard these rules? 
So buckle up—here’s some information to chew on, and
between now and next month’s edition, we’ll be interviewing
some IE’s business leaders and its politicians.
* Roy Paulson is the president of Paulson Manufacturing
Corporation, founded in 1947 in Temecula.  Roy Paulson also
served as the chair of the California Inland Empire District
Export Council and the National District Export Council Export
Control Modernization Sub-Committee.
Can Texas...
continued from pg. 1
TEXAS AS COMPARED TO U.S. AND 8 PEER STATES
(NEXT MONTH WE WILL COMPARE TEXAS TO CALIFORNIA)
Top five indicators
Real gross state product
Per capita personal income
Total exports of goods
Manufacturing’s share of real GSP
Real manufacturing output per worker
As the third-largest economy in the United States,
Texas contributed 7.8 percent to the U.S. real GDP in
2007. Its annual economic growth rate averaged 3.3 per-
cent from 2000 to 2007, compared with the U.S. average
of 2.3 percent. Texas has a large labor force with total
nonfarm employment at 10.4 million in 2007. Per capita
personal income rose to $37,083—a 31 percent increase
over seven years.
Texas had the largest value of exports at $168.2 billion
(based on the Origin of Movement series). The state’s top
three commodities were oil (non-crude) from petrol and
bitum mineral, parts for boring or sinking machinery, and
light oil and prep (non-crude) from petrol and bitum. The
top three destinations were Mexico, Canada, and China.
B u s i n e s s
climate indica-
tors for U.S.
and Texas
Texas has
a g g r e s s i v e l y
reduced i ts
overall tax bur-
den,  giving i t
the lowest tax
profi le  in the
nation. Although Texas has the highest property tax rate
among the peer states, its per capita tax burden is one of
the lowest even though the burden increased by the sec-
ond-highest amount during the study period. The state also
maintains tight fiscal controls. It has the lowest percent-
age of government debt to GSP and was the only peer state
where the rate decreased. Per capita government spending
is also very low. Despite this favorable tax climate, Texas
ranked sixth in new nonfarm establishments.
Leading business and eco- continued on page 19
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Quotations on Knowledge
Those who know do not tell; those who tell do not know.
Lao-Tzu
You generally hear that what a man doesn’t know doesn’t
hurt him, but in business what a man doesn’t know does
hurt.
E. S. Lewis
All wish to possess knowledge, but few, comparatively
speaking, are willing to pay the price.
Juvenal
What we see depends mainly on what we look for.
John Lubbock
Whoever acquires knowledge but does not practice it is as
one who ploughs but does not sow.
Sa’di
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Advertorial
Charter Business – Powering Success
for Inland Empire Businesses
Charter Business is all about solutions—helping businesses
meet their communications’ needs, improve productivity and
reduce costs.
Over the past few years, Charter Business, a division of Charter
Communications, Inc., has delivered customized Internet, phone,
and TV, solutions to thousands of commercial customers across the
country, from small firms to large enterprises, in many different
industries and sectors. More and more businesses and organiza-
tions in the Inland Empire and surrounding areas are finding that
switching to Charter Business provides not only great perform-
ance, but also great value.
“Telecommunications network services for 21st century busi-
ness customers have evolved at an incredibly rapid pace over the
last few years, and the need for greater bandwidth, faster Internet
speeds and more economical options will only escalate,” said Joe
Zichichi, Charter business manager, sales business accounts.
Zichichi is part of the local Charter Business team who live and
work in Inland Empire communities.
“Something we frequently hear, especially from new customers
is that they wish they had made the change to Charter Business
sooner,” said Zichichi. “Many business people are apprehensive
about making a change, but once they understand the superior per-
formance value we provide, they never look back, and that’s when
they tell us they wish they’d switched sooner.”
Charter Business has extremely compelling communications’
services that can be tailored to what each customer’s needs. For
example:
• Charter Business Internet with speeds up to 100Mbps
which is 16 times faster than continued on page 9
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Choosing a Hospital That’s
Best for You
By David Sayen
Regional Administrator
U.S. Centers for Medicare & Medicaid Services
You may have read a restaurant guide or review before going out
for a special dinner. And you’ve probably read a consumer review or
two before spending thousands of dollars on a new car.
Wouldn’t it be great if there was a place where you could get
information on the quality of hospitals in your area?
Well, there is. It’s called Hospital Compare and you can find it on
the Medicare website, at www.hospitalcompare.hhs.gov/hospital-
profile.aspx?pid=050230&lat=33.72227&lng=-118.001&
Hospital Compare contains a wealth of information on how well
hospitals perform certain surgeries and treat certain medical condi-
tions. The data varies from hospital to hospital. Because the reality is
that some hospitals do a better job of caring for patients than others.
The idea behind Hospital Compare is that making quality-of-care
information easily available to the public will motivate hospitals to
improve their care. Medicare has similar “compare” websites for
nursing homes and dialysis facilities, too.
You can search Hospital Compare by zip code, city, or state. The
data you’ll find are intended to provide a “snapshot” of the quality of
care at about 4,700 hospitals throughout the United States. You don’t
have to be a Medicare beneficiary to use Hospital Compare – it’s
open to everyone and it’s free of charge.
If you’re having a medical emergency, go to the nearest hospital.
Just get care as fast as you can. But if you’re planning to have sur-
gery, or if you have a condition like heart disease and you know
you’ll need hospital care in the future, talk to your doctor about the
local hospital that best meets your needs.
Find out which hospitals your doctor works with, and which hos-
pitals he or she thinks give the best care for your condition. If you’re
a Medicare beneficiary, ask if the hospitals participate in Medicare.
At that point, you may want to spend some time on Hospital
Compare.
Hospital Compare shows the rates at which hospitals provide rec-
ommended care for patients being treated for heart attack, heart fail-
ure, and pneumonia, and for patients having surgery.
It also displays information on hospital outcome measures. These
include the rate at which Medicare patients who were treated for
heart attack, heart failure, and pneumonia had to be readmitted to the
hospital with complications, and 30-day risk adjusted death rates.
(The 30-day period is used because this is the time period when
deaths are most likely to be related to the care patients received in the
hospital.)
In addition, you can see results from patient satisfaction surveys,
such as how well patients thought the hospital controlled their pain
and how well doctors and nurses communicated with them.
Hospital Compare is no substitute for talking with your doctor
and family members and friends who’ve been treated at a hospital
you’re considering. But the website can give you a general idea of
how well various hospitals handle certain kinds of patients.
We recently updated Hospital Compare with information on pre-
ventable errors that hospitals make. Eight types of errors are listed,
including foreign objects being left in a patient after surgery; blood
infections that result from catheters; bedsores; air and gas embolisms;
preventable falls, burns, electric shock, or broken bones; and blood
transfusions with incompatible blood. Such errors injure and kill
thousands of people every year.
Medicare stopped reimbursing continued on page 39
REAL ESTATE NOTES
KTGY-designed Workforce Housing Breaks Ground in
Riverside County
BRIDGE Housing to Provide 113 Families with Eco-friendly
Affordable Housing
Award-winning KTGY Group, Inc., Architecture and Planning, is
pleased to announce that construction has commenced on Pottery
Court Apartment Homes in Lake Elsinore, a new high-quality, pedes-
trian-oriented apartment community, located just two blocks from
Lake Elsinore’s historic downtown Main Street. Developed by
BRIDGE Housing Corporation, a leading nonprofit developer of
affordable homes in California, and designed by KTGY, the new res-
idential community offers 113 thoughtfully-planned dwellings rang-
ing in size from one- to three-bedroom units for working families
earning between 30 and 50 percent of the area median income. The
new 4.4-acre development will cost about $26 million, with the city’s
Redevelopment Agency contributing about $9.7 million. Pottery
Court is expected to be completed by April 2012.
Constructed in elegant early California Mission style, eight
wood-frame residential buildings will feature tuck-under parking
garages and green building techniques such as energy-efficient appli-
ances, cool roofs, low-e windows and drought-resistant landscaping.
Pottery Court will feature a single-story community building with a
study room, a great room for parties, a music practice room, a full
kitchen, a pool, barbecues and outdoor play areas. 
Pottery Court will include 20 one-bedroom apartments, 48 two-
bedroom apartments, and 45 three-bedroom apartments. The apart-
ments will be affordable to families earning between 30 and 50 per-
cent of the area’s median income, approximately $13,650 for a sin-
gle-person household to $32,500 for a four-person household. The
one-, two-, and three-bedroom units will range from 671 to 1,096
square feet with monthly rents expected to range from approximate-
ly $316 to $761, depending on the apartment size and household
income.
“Pottery Court provides a positive example to the community of
quality, affordable housing and is a stepping stone for family
advancement,” said Cynthia A. Parker, president and CEO of
BRIDGE Housing. “Affordable homes integrated with services give
residents more opportunities to increase their education, build skills
for better jobs, and plan for homeownership. Children can have more
stability in their lives and do better in school.”
Located at 300 N. Riley Street, between N. Langstaff Street and
N. Riley Street, the site is close to core amenities, such as schools and
grocery stores as well as restaurants, vintage shops and the lake.
Previously, the development site consisted of 23 parcels of vacant,
underutilized land.
“Not just here, but in this state, affordable housing is very much
in need,” said KTGY’s Principal Chris Texter, AIA, LEED AP.
“There are not enough places available for the firefighters, the teach-
ers and the dining-room restaurant servers of the community to live.
Affordable housing communities are a more viable opportunity for
residential development in this economy.
This is the first development in Lake Elsinore by BRIDGE
Housing, which has participated in the development of more than
13,000 homes in California since its founding in 1983. A ground-
breaking ceremony was held on April 19, 2011.
Financing for Pottery Court is continued on page 14
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CLOSE-UP
Bill Ruh—Working for the Community
Bill Ruh is a man who lives
and breathes philanthropy.  He
works to improve the quality of
life for everyone in his commu-
nity and does what he can to
make sure everyone is taken
care of.  Currently, he is the
director of government affairs
for the Citrus Valley
Association of Realtors.  In this
role, he manages all the gov-
ernmental affairs for the board
which includes: monitoring
local state legislation, advocat-
ing on behalf of the realtor
community for legislation they
support, as well as oppose any
legislation they do not support.
He also handles building rela-
tionships with the different
elected officials in the local,
state, and federal level.  Since
1998, he was elected to be a
member of the Montclair City
Council.  Prior to this, he was
on the planning commission
since 1988.  In 1990, he was
elected to be part of the Monte
Vista Water Board of Directors.
He says, “I loved the fact that I
can work to make my commu-
nity better, the community I
grew up in.”
Bill was born and raised in
Montclair.  Nowadays, he lives
very close to the house he grew
up in.  Bill was the first one in
his family to graduate from
high school and go to college.
Mildred, his mother, raised
Bill, his two younger sisters
and two younger brothers right
here in Montclair by herself.
She was a major inspiration to
Bill and the family.  He said,
“My mother was a brilliant
lady, she could do a crossword
puzzle in ink and be absolutely
right.  She was part of that
World War II generation where
a lot of women in that era did-
n’t finish school because they
were busy working in defense
plants and had their own
careers after the war… I’m
very proud of my mother.”  Bill
is also very proud that every-
one in his family has a college
degree or better and good jobs.
He stated that it was only pos-
sible because his mother
instilled the belief that you
must take responsibility for
your own life.  You must have
a goal and work to achieve that
goal and you must understand
that if you want something, it’s
not going to be given to you; it
must be worked for.  Education
was always emphasized in their
house in regards to everything
they did.  
Bill graduated from the
University of La Verne major-
ing in political science and
business.  Bill has a long back-
ground in politics—for years
he worked as a staff member.
From 1992 to 1994 he worked
for Assembly Member Fred
Aguiar.  From 1994 until 1998
he worked for Congressman
Jay Kim.  From 1998 until
2000 he worked for Assembly
Member and
Senator Nell Soto.  
Bill has always
been interested in
politics.  He came
from a family
where the idea of
voting was very
important and not
something you
took lightly.  “If
you wanted to
make change, if
you wanted to
make a differ-
ence… You needed
to be involved.
You didn’t sit on
the sidelines. You
got involved,” Bill
said.  From an
early age, he was
always encouraged
to be as involved as
he could be—
whether it was political; get-
ting involved with candidates
or just philanthropic work; get-
ting involved with charities.
It’s all part of the same thing—
community service.  Bill’s phi-
losophy is—if you're going to
complain about something,
then get involved to try and
help change it. This ideal has
drawn him to be involved with
politics and the desire to be in
public office or work for legis-
lators where he can also impact
public policy and make a dif-
ference.
In November 2010, he was
re-elected as a city council
member.  He commented, “I’m
much honored that the voters
have returned me to office, and
I want to continue with many
of the initiatives we have in
Montclair.”
One of the programs he is
most proud of is called Online
to College.  Students can sign
up in 5th grade and they go
through the program and grad-
uate from Montclair High
School.  There are some con-
stant after school activities that
the students participate in from
the time they start in 5th grade
until they finish high school.
Once they complete the pro-
gram, students will receive two
years of paid tuition at Chaffey
College.  Bill says, “I believe it
is the best investment we can
make for the future because if
we have an educated society,
we’re all going to be better
off.”
In his spare time, Bill likes
to be involved with a lot of vol-
unteer organizations such as
the community action partner-
ship of San Bernardino County,
Foothill Family Shelter,
Montclair Hospital Medical
Center (board of directors), and
volunteering at the Assistance
League of the Foothill
Communities.  Bill loves this
area that he calls home.  As far
as quality of life, he believes
this is a wonderful place to
live—it is so accessible, and
we have great community col-
leges, universities, and top-
ranked hospitals.
Bill Ruh
ly produces bulk-wine which
they then supply to more than
12 other wineries with dry red
and white wines for their vari-
etal production.  Donald states,
“Of the 100,000 gallons of
wine that we produce each year,
90 percent is sold via tanker-
truck, mostly in Northern
California.”  They then have the
rest of the wine bottled or sold
for private labeling to business-
es, or gets bottled as one of the
30 varieties and sold in the
Galleano tasting room.  The
tasting room is open to the pub-
lic seven days a week—and
they also sell all their wines
online. In their tasting room,
the staff pours the latest award-
winning wines in a relaxed
country atmosphere.  Right out-
side they also have picnic
grounds which is a perfect spot
to relax and enjoy great food
and wine.
The Galleano Winery pro-
duces a wide variety of popular
wines and a line of vineyard-
designated select wines which
include their Zinfandel and
Rhone varietals.  They also pro-
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2011 by IEBJ.
Top Savings & Loans and Federal Savings Banks
As of Year End 2010
Bank Name Tangible Assets Tangible Capital Tangible Capital Risk-Based Year to Date Top Local Executive
Address ( $ mils) ( $ mils) Ratio Capital Ratio Income Title
City, State, Zip ( $ mils) Phone/Fax
E-Mail Address
Kaiser Federal Bank 844.840 70.666 8.45 13.30 4.422 Kay Hoveland
1. 1359 N. Grand Ave. CEO
Covina, CA 91724 (626) 339-9663/858-5745
k.hoveland@kffg.com
Pacific Premier Bank 737.266 58.211 9.89 11.11 WND Steven R. Gardner
2. 1600 Sunflower Ave., 2nd Floor President/CEO/COO
Costa Mesa, CA 92626 (714) 431-4000/433-3080
CORPORATE PROFILE
Right here, in our own
backyard, is one of the most
famous national landmarks in
California.  The Galleano
Winery is located in Mira
Loma’s wineville area, and
much remains the same from
1927— when the land was first
purchased by the Galleano fam-
ily. 
Galleano is the Cucamonga
Valley’s largest producer of
wine and the largest shipper of
wine grapes in Southern
California.  The Galleano fami-
ly cultivates 400 acres of grapes
in the Cucamonga Valley which
includes the historic Collins
Ranch and its old Grenache
vines, near the Ontario Airport.
The winery was first envi-
sioned by Domenico Galleano
who came to Southern
California from northern Italy’s
Piedmont region in 1913.  Once
he saved enough money and
found what he wanted in land,
he purchased the Cantu Ranch
from Ana Cantu, in 1927.  The
property included the two-story
ranch house, a large barn and
several outbuildings.  That first
year, he set out to plant his
vineyards and in 1933 the win-
ery was officially open.
Eventually, his son Bernard
(also known as Nino) took over
and, during this time, the
Galleanos expanded their culti-
vation of acreage and varieties
of grapes to include Zinfandel,
Grenache, Mourvedre, Muscat
of Alexandria,
Burger, and local
Mission grapes.
The Cantu-
Galleano Ranch
complex is listed
as a State of
California Point
of Historic
Interest and is list-
ed on the National Register of
Historic Places.  The
Cucamonga Basin was once
considered the
largest wine
grape growing
region in
C a l i f o r n i a ,
with 35,000
acres of vine-
yards. Between
1930 and 1950,
there were
about 60
wineries that
produced wine
from the area’s
unique dry
land grapes,
and Galleano’s
survives as one
of the few left in this region.
Four generations have been
born on the ranch and, as a fam-
ily; they’ve all done their part
to make it what it is today.  
Currently, Donald Galleano
and his wife, Charlene, own
and operate the winery.  Donald
majored in business administra-
tion at San Jose State
University. One day,
Domenico's great
g r a n d s o n ,
Domenic, will
succeed the
Galleano legacy
and has basically
learned every-
thing there is to
know about their
daily operation.
During the harvest season, the
winery employs more than 200
workers.  Between early August
and October,
everyone on
the ranch stays
busy with the
grape harvest
and production
of the wine.
The produc-
tion continues
i n t o
December, as
well as vine
pruning and
serving holi-
day customers.
D u r i n g
January, a
smaller crew
helps to shred the cuttings as
well as cultivates and cares for
the grape vines.  Galleano does
not use artificial fertilizers or
sprays and only relies on
grapevine cuttings and grasses
that have been shredded and
embedded into the ground
between the vines to provide
nutrients.  
The Galleano Winery most- continued on page 39
The Galleano Winery—a National Landmark
By Jonathan Siu
Don Galleano is a third generation
winemaker and owner of the
famous Galleano Winery
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STOCK CHART
Duff & Phelps, LLC
One of the nation’s leading investment banking and financial
advisory organizations. All stock data on this page is provided by
Duff & Phelps, LLC from sources deemed reliable. No recom-
mendation is intended or implied. (310) 689-0070.
Five Most Active Stocks
Advances 4
Declines 6
Unchanged 2
New Highs 3
New Lows 0
Monthly Summary
5/20/11
Notes: (H) - Stock hit fifty two week high during the month, (L) - Stock hit fifty two week low during the month, NM - Not Meaningful
American States Water Company 
Basin Water Inc.
Channell Commercial Corp. 
CVB Financial Corp. 
Emrise Corp.
Hansen Natural Corporation (H)
Hot Topic Inc. 
Kaiser Federal Financial Group, Inc.
Outdoor Channel Holdings, Inc.
Physicians Formula Holdings Inc. (H)
Provident Financial Holdings Inc. 
Watson Pharmaceuticals Inc. (H)
Watson Pharmaceuticals Inc. 15,769,990
Hansen Natural Corporation 12,655,420
Hot Topic Inc. 11,874,360
CVB Financial Corp. 6,841,550
American States Water Company 1,085,120
D&P/IEBJ Total Volume Month 50,366,880 
Ticker 5/20/11 4/29/11 %Chg. 52 Week 52 Week Current P/E Exchange
Close Price Open Price Month High Low Ratio
AWR
BWTR.Q
CHNL
CVBF
EMRI
HANS
HOTT
KFFG
OUTD
FACE
PROV
WPI
33.10 34.91 -5.2 38.59 31.24 20.9 NYSE
0.002 0.002 0.0 0.01 0.00 NM OTCPK
0.15 0.09 66.7 2.50 0.05 NM OTCPK
9.12 9.74 -6.4 10.99 6.61 15.2 NASDAQGS
0.80 0.80 0.0 1.19 0.20 NM OTCBB
69.56 66.15 5.2 70.00 37.19 27.6 NASDAQGS
7.25 6.71 8.0 8.03 4.58 NM NASDAQGS
12.07 12.56 -3.9 14.70 7.26 18.9 NASDAQGM
6.10 7.15 -14.7 8.50 4.31 78.1 NASDAQGM
5.09 5.28 -3.6 6.79 2.90 161.6 NASDAQGS
8.00 8.10 -1.2 8.70 4.57 6.3 NASDAQGS
62.12 62.02 0.2 63.85 39.34 48.8 NYSE
Company Current Beg. of Point %Change
Close Month Change
Hot Topic Inc.  7.25 6.71 0.54 8.0%
Hansen Natural Corporation (H) 69.56 66.15 3.41 5.2%
Watson Pharmaceuticals Inc. (H) 62.12 62.02 0.10 0.2%
Provident Financial Holdings Inc.  8.00 8.10 -0.10 -1.2%
Physicians Formula Holdings Inc. (H) 5.09 5.28 -0.19 -3.6%
Company Current Beg. of Point %Change
Close Month Change
Outdoor Channel Holdings, Inc.  6.10 7.15 -1.05 -14.7%
CVB Financial Corp.  9.12 9.74 -0.62 -6.4%
American States Water Company  33.10 34.91 -1.81 -5.2%
Kaiser Federal Financial Group, Inc.  12.07 12.56 -0.49 -3.9%
Physicians Formula Holdings Inc. (H) 5.09 5.28 -0.19 -3.6%
THE GAINERS
Top five, by percentage
THE LOSERS
Top five, by percentage
June 2011
6Mbps DSL and over 66 times
faster than a T1 line
•Charter Business phone, pro-
vides unlimited long distance and essential business calling fea-
tures such as voicemail, call waiting, call hunting, etc., and cus-
tomers can keep their phone number equipment when they switch.
• Charter Business TV has top news, sports and entertain-
ment channels, plus commercial-free digital music which is perfect
for lobbies or waiting rooms.
• Charter Business fiber services are also available, includ-
ing fiber Internet, data networking, and T1-PRI services.
Customers are quick to say that having a relationship with
Charter Business is much different that dealing with providers who
are not local. “We know our customers and their needs firsthand
because we’re here,” said Zichichi.
Travis Iverson is director of operations for Iverson Dental
Labs, Inc., serving California and dentists nationwide, and
became a Charter Business customer four months ago. “Charter
Business’s higher upstream and downstream speeds have provided
immediate value to our business; many times faster than our old T1
lines,” said Mr. Iverson. “We’re experiencing night and day dif-
ference in terms of speed and reliability compared to our old T1
which has enabled our business to be more productive and effi-
cient—and saved us money. Charter Business has been great and
we know they’ll be here as we grow.”
Charter Business serves family businesses like Iverson Dental
Labs, mid-sized and large businesses, media, legal, commercial
and public institutions—like
Charter...
continued from pg. 5
continued on page 11
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COMPUTER
Things That Make Me Go Grrr!
By J. Allen Leinberger
OK. Arsenio Hall used to go “Hmmm.” I go “Grrr.” Call me Mr.
Grumpy.
Many people who read this column think I’m just like a kid when
it comes to new technology. Not true. Sure, I still think that the iPod
and its feeder program, iTunes, are a part of a true revolution in per-
sonal entertainment. That revolution has eliminated everything from
scratchy vinyl to jammed tapes and CDs sliding around the floor of
your car.
True, there are audiophiles who will tell you that no digital music
can replace the sound of analog vacuum tube amplification. I don’t
care. (Grrr.) The White Album sounds just fine to me—especially
when I plug a set of Bose Quite Comfort headphones into my iPod
Touch. (That, and a good Dominican cigar out on my front porch,
helps to cure my case of the grumpies.)
Then there is social networking. Grrr. Facebook and Twitter and
the other communication apps can be fun for kids. Getting test
answers on a smartphone has got to be better than passing notes like
I did back in high school.
I admit that I use Facebook to keep up with my daughters in
Spokane. I can find out what friends of mine locally are up to. But I
guarantee you there are no serious conversations taking place on
those sites. What you find online isn’t much more than who likes last
night’s “American Idol” winner, or who is just back from vacation.
There is a lot of the “Can You Top This” one-liner game going on.
And a lot of smartphone app games, like Angry Birds and FarmVille,
burn up the old megabytes. Grrr. Worse, there are any number of local
businesses that think that since they have a computer and Internet
access anyway, why not use Facebook and Twitter to get free adver-
tising.
Well it’s not free. Grrr.
The idea that you can just type in your Red Tag Sale or Father’s
Day discount is an exercise in self-delusion. You might just as well
write your message on the men’s room wall. Granted, if I tell people
that I have posted an important message on the men’s room wall, then
they’ll know to look for it. And if Mr. Red Tag Sale runs ads in more
conventional media, like radio or magazines, then it won’t be a
secret. But the people who are using social media by itself, because
it’s free, are using the marketing equivalent of tossing their gum on
the sidewalk in hopes that someone will step on it.
Many companies actually do put the little F or T logo on the bot-
tom of their print ad, or tag their radio spot by saying to look for them
on Facebook, but you can find a lot more information on a compa-
ny’s web site. Web sites are designed to have detailed info on the
company and what it produces and how you can order it—not to
mention how to get in contact with the company itself. At best, the
Facebook ads directs people to the website they should have gone to
in the first place.
To make it worse, many companies and even non-profit groups
are spending big bucks to organize what they consider effective
social network marketing. Well, to everyone who is leading that
charge, let me put this bug in your ear. This stuff is little more than a
game—it’s a fad at best. Is anybody here old enough to remember CB
radio? Eight-track tape?
By the way, if you doubt my word, do this. Check on any local
business Facebook ad and count how many people hit the “Like” but-
ton. One? Two? If they aren’t responding by just hitting a button,
what makes Mr. Red Tag Sale think continued on page 26
Riverside/San Bernardino Counties Forecast: 2011-12
Despite of the serious sub-prime mortgage crisis that has
plagued this area for several years, employment in
Riverside/San Bernardino is beginning to show signs of an
imminent recovery.
This area lagged the region in 2010, with a decline in
employment of
2.1 percent, com-
pared to the
region’s decline
of 1.5 percent. It
is also the only
area in the region
that has not yet
seen positive
quarterly growth
in employment;
however, employ-
ment losses are
moderating.
We predict that Riverside/San Bernardino will see a return
to positive job growth by this summer and will eke out a
small net gain in
employment (0.5
percent) for 2011
as a whole.
The housing-
related sectors
have been partic-
ularly problemat-
ic in
R i v e r s i d e / S a n
Bernardino, with
d o u b l e - d i g i t
declines in
employment in the area’s construction sector in both 2009 and
2010, along with significant job losses in financial services. 
While we
think that con-
struction employ-
ment will contin-
ue to fall this
year, it will do so
at a rate of less
than 1 percent,
and we are fore-
casting a return to
positive, but very
slight, employ-
ment growth for
this sector in 2012-13. The financial services sector is already
starting to see job growth this year. Our forecast calls for
growth in financial services employment of about 1 percent
this year and next.
The wholesale and trans- continued on page 12
BUSINESS JOURNAL • PAGE 11June 2011
library systems. 
Six years ago, Riverside
County Library System, which
serves 2 million residents in a
7,000-square-mile county, was
having trouble keeping up with
growing demand for computer
access. In the past few years,
the number of Internet-con-
Charter...
continued from pg. 9
nected computers at its 33
branch libraries had risen from
80 to 1,100.
The resulting boom in data
traffic was too much for
Riverside County Library
Systems’ aging network,
which relied on Frame Relay
circuits purchased from two
local telecoms. Not only was
the network slow, but working
with the two telecoms proved
difficult, particularly when
there were interconnection
problems. For two years, they
struggled with poor service and
bandwidth problems before
checking out Charter Business
to see what solutions it could
offer.
What Charter Business
offered was to build eight opti-
cal connections the library sys-
tems’ other telecom providers
could not reach. Very quickly,
Charter Business built out fiber
lines on time and performed
work as promised, which
delighted Riverside County
Library System.
That attention to service
continues today as the eight
branches are up and running
utilizing Charter Business fiber
solutions. The connection is
rock solid and clean, and the
customer service is equally
reliable.
Servicing the Inland
Empire from the High Desert
to Long Beach, Charter
Business gains a great deal of
its new customers through
word-of-mouth. “Our cus-
tomers tell their business asso-
ciates because they trust us and
the relationship they have with
us,” said Zichichi. “We adapt
to the company’s situation,
whether that means growth or
sometimes, helping them cut
back until better times come
along. Charter Business is
there for our customers no mat-
ter what.” For more informa-
tion on Charter Business, visit
www.charter-business.com or
call 888-845-5130. 
About Charter Business
Charter Business, a divi-
sion of Charter
Communications, Inc., pro-
vides business organizations
with scalable, tailored, and
cost-effective broadband com-
munications solutions, includ-
ing business-to-business
Internet access, data network-
ing, business phone, TV and
music entertainment services
and wireless backhaul.
Catering to the unique broad-
band needs of business cus-
tomers, Charter Business
offers competitively priced
bundled products over its state-
of-the-art, fiber-based net-
work, helping businesses in a
variety of industries maximize
efficiency while continuing to
grow. Charter Business is
Metro Ethernet Forum
Certified. More information
about Charter Business can be
found at charter-business.com.
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portation, warehousing and util-
ities sectors have traditionally
been strong growth areas for
Riverside/San Bernardino’s economy, and that will again be
the case in the near term, as more robust economic growth in
the nation and world will stimulate additional trade and trans-
portation activities. Over the last 12 months, these sectors
created about 4,000 new jobs in Riverside/San Bernardino,
providing a needed boost to this area’s economy.
Our forecast calls for wholesale employment to grow at a
pace of 3.4 percent this year, followed by 5.4 percent growth
in 2012. On the transportation side, we anticipate growth in
employment of over 2 percent each year through 2013.
Professional and business services will also see a return to
job growth this year, particularly in the area of administrative
support services. This sector will add jobs at a pace of 3.1
percent this year, followed by growth in the range of 4 to 5
percent annually during 2012-13. The manufacturing sectors
will not be an engine of growth for Riverside/San Bernardino
but will see improving performance and eventual job gains by
2012.
Taxable sales have mirrored the overall performance of
the Riverside/San Bernardino economy. In 2009, taxable sales
fell by 14.7 percent, and we estimate that sales fell another 3
percent last year. This year, improving economic conditions
will lead to positive growth in taxable sales of 3 percent, and
we anticipate that sales growth will accelerate close to 4 per-
cent in 2012-13.
Economic...
continued from pg. 10
CalChamber Releases Job Killer List
The California Chamber of Commerce released its annual list
of proposed legislation that threatens to hurt California’s job cli-
mate and hamper economic recovery. 
“The first step in an economic recovery program is to do no
more harm to the economy,” said Allan Zaremberg, president
and CEO of the California Chamber of Commerce. “Proponents
of anti-business legislation who think California’s economy can
withstand additional pressure from new regulatory and legisla-
tive burdens are simply unwilling to accept the unfortunate real-
ity that California has the second highest unemployment rate in
the country.”
This year’s list of “job killers” includes 28 proposed laws
which threaten California employers with new costly workplace
and employee benefit mandates, economic development barriers,
regulatory burdens and inflated liability costs.  “More regula-
tions will lead to more litigation, worsening California’s reputa-
tion throughout the world,” said Zaremberg. “We simply cannot
allow California to continue to be ranked as having one of the
worst business climates in the country.”
The 2011 “job killer” bill list is also available at:
www.calchamber.com/jobkillers. The 2011 “job killer” list fol-
lows:
Costly Workplace Mandates
AB 10 (Alejo; D-Watsonville) Automatic Minimum Wage
Increase
Creates uncertainty by imposing an automatic indexing of
the minimum wage based on inflation whether or not California
is in a recession and increases the minimum wage while
California struggles to recover from the recession.
AB 22 (Mendoza; D-Artesia) Hampers Employment
Decisions
Unfairly limits private employers’ ability to use consumer
credit reports for legitimate employment purposes, unless the
information in the report is “substantially job-related” and for a
“managerial position.”
AB 375 (Skinner; D-Berkeley) Expands Costly
Presumptions
Increases workers’ compensation costs for public and private
hospitals by presuming certain diseases and injuries are caused
by the workplace.
AB 1155 (Alejo; D-Watsonville) Erodes Workers’ Comp
Reforms
Increases costs and lawsuits in the workers’ compensation
system by eroding the apportionment provision that protects an
employer from paying for disability that did not arise from work.
Economic Development Barriers
AB 448 (Ammiano; D-San Francisco) Split Roll Property
Tax
Undermines the protections of Proposition 13 by redefining
the term “change of ownership” for legal entities so that
reassessment of such property occurs when, cumulatively, there
is a transfer of 100% of the ownership interests in a rolling
three-year period.
SB 237 (Wolk; D-Davis) Climate Change Tax Increase
Increases costs and discourages job growth by implementing
unlimited fees and taxes under a continued on page 19
BUSINESS JOURNAL • PAGE 13June 2011
MANAGEMENT
The Exchange: Four Tips for Having Conflict-Busting
Conversations in the Workplace
Putting out fires is an all-too-common job requirement for many managers. If you’re struggling with 
establishing positive conflict resolutions among your employees or just need a little help confronting these 
challenges, the National Conflict Resolution Center’s Steven Dinkin, Barbara Filner, and Lisa Maxwell offer
their advice on how you can master these tough talks.
A long-time consultant is
offended by something a new
salesperson said on a confer-
ence call and is threatening to
leave. And an employee in mar-
keting is furious about being
passed over for a promotion in
favor of her coworker and is
trying to discredit her. These
are just a couple of examples of
the workplace conflicts that
take up 42 percent of the typi-
cal manager’s time. The trick to
moving past these conflicts and
on to increased productivity for
everyone at your organization,
says Steven Dinkin, is knowing
how to broach the topics in a
way that leads to improved
working relationships.
“Disagreements, disputes,
and honest differences are nor-
mal in any workplace,” says
Dinkin, coauthor along with
Barbara Filner and Lisa
Maxwell of  “The Exchange: A
Bold and Proven Approach to
Resolving Workplace
Conflict.” “When these normal
occurrences are treated as
opportunities for exploring new
ideas about projects, they can
become catalysts for increased
energy and productivity.
Getting to that place starts with
an honest discussion.”
Dinkin knows what he is
talking about. He, Filner, and
Maxwell have spent years
heading up the National
Conflict Resolution Center.
Their new book supplies read-
ers with proven tools for
resolving emotionally charged
disputes.
The Exchange itself is a
four-stage, structured process
specifically designed to encour-
age discussion of all the issues
in dispute—even the intense,
emotional issues—in ways that
are more productive than a
gripe session. It derives from
the conflict resolution model
used successfully by National
Conflict Resolution Center
mediators for more than 25
years and includes constructive
techniques to use in face-to-
face meetings with disputing or
disruptive employees. You can
use this process to break down
barriers—and to create changes
that have a positive effect on
your whole workforce. 
It’s important to note that
The Exchange was designed by
mediators for managers.
Managers learn a structure and
skills similar to those mediators
know and use, but it also takes
into account managers’ respon-
sibilities, both to their compa-
nies and their employees. 
“A key difference between
managers and mediators,”
Dinkin explains, “is that man-
agers are not expected to be
neutral. They have the respon-
sibility of reinforcing the inter-
ests of the department and the
company for which they work.
The Exchange teaches man-
agers the right combination of
skills and structure, as well as
the finesse, to express the needs
of the company. 
“The Exchange begins with
you—the manager—and ends
with employees meeting with
the manager to develop effec-
tive solutions,” he adds. “Like
most managers, you probably
did not set out to be a conflict
resolver. And you probably find
it more than a little frustrating
to be your company’s resident
fire chief. The Exchange teach-
es you to resist the temptation
to simply tell people what to
do. Actively engaging your
employees in problem solving
helps them take responsibility
for the problem and for the
solution. When you know how
to address workplace conflicts
properly, these challenging sit-
uations can lead to creative res-
olutions that re-energize the
workplace and bring new ideas
to old problems.”
The following tips—
excerpted from The
Exchange—will teach you how
to turn your next meeting with
conflicting employees into a
productive conversation.
Start with an icebreaker.
Most people will be ready to
complain, debate, or argue at
the beginning of any conflict-
based conversation. They have
marshaled their most com-
pelling arguments and are
ready for battle. If you go
straight to the topic of contro-
versy, most people will quickly
get stuck in defending their
positions and attacking their
opponents.
“That’s why you need to do
something different,” says
Dinkin. “The Exchange teaches
that you should begin with an
icebreaker. This is not just a
light introductory activity. It is
a way to non-confrontationally
initiate a conversation about
difficult issues. An ideal ice-
breaker asks for a person’s own
take on something that’s both
work-related and positive. For
example, if the conflict
involves two employees
involved in the same project,
you might break the ice by ask-
ing each of them how they
became involved in the project
and what they hoped to
achieve.”
Listen. Conflict resolution
is tricky because too many
managers ignore the fact that
sometimes what they aren’t
saying is more important than
what they are saying. Often the
best resolutions come from lis-
tening carefully to what the
other person has to say. Being
an active listener sends the
message that you are genuinely
concerned about him or her and
the dispute. Put plain and sim-
ply, it’s the best way to get
good information.
“Ask an open-ended ques-
tion,” advises Dinkin. “It can
be as simple as, ‘So, tell me,
what’s going on?’ Then listen
carefully to that person’s side
of the story. You’ll know it’s
time to insert yourself into the
conversation when the discus-
sion turns negative.
“You can acknowledge
someone’s emotions without
seeming like you are taking his
or her side,” says Dinkin.
“Especially at the beginning of
talking about a conflict, you’re
building rapport, even if it’s
with an employee you’ve spo-
ken with millions of times
before. When there’s a conflict,
you’re treading on new ground,
continued on page 16
INSURANCE SERVICES
We are pleased to
announce the addition of
Mike Kreeger, Vice
President, to the Ontario
office of Wells Fargo
Insurance Services.
He brings great
experience and outstand-
ing product knowledge
to the South Coast team.
Mike has over 10
years experience in the Inland Valley
Empire, including at his own agency for
five years in Chino Hills, Complete
Business Insurance Services, Inc.
If you would like to contact Mike,
please call direct at (909) 945-1271, 4141
Inland Empire Blvd., Suite 341 Ontario,
CA 91764.
Mike Kreegar
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provided by Redevelopment
Agency of the City of Lake
Elsinore, City of Lake Elsinore,
County of Riverside, Wells Fargo Community Lending and
Investment and the California Community Reinvestment Corp.
Wermers Multi-Family Corporation of San Diego, Calif., is the gen-
eral contractor.
Applications are not yet available, but prospective applicants may
call 951.326.8030 or visit www.bridgehousing.com/pottery-court to
be placed on an interest list.
Shield Packaging makes $3.9M investment in Chino
Shield Packaging of California Inc., a Massachusetts-based man-
ufacturer and distributor of aerosol cans, has purchased industrial
property in Chino from MRC Properties LLC for $3.9 million.
The 1970s metal facility, at 5740 Schaefer Avenue, will be used
to store overflow product, according to Colliers International, the real
estate services company that completed the sale. It has 78,000 square
feet of industrial space and 5,600 square feet of office space on a 5.5
acre parcel. Shield Packaging Co. has operated in California since
1971 and currently has a facility on G Street in Chino, according to
the company’s website.
CT Realty Investors Acquires Champagne Building in
Ontario
OC-based CT Realty Investors has acquired the Champagne
Building, a 386k-square-foot warehouse facility in Ontario, for $17
mil ($44/sf). Located on a 15.27-acre site at 1671 Champagne
Avenue, the building was purchased from RGR Development Corp.
With the Champagne acquisition, CT Realty expands its Inland
Empire holdings to more than 3.3 msf. 
Located east of I-15 and south of I-10, the property is situated in
the heart of the Inland Empire West industrial warehouse/distribution
market—one of the most desirable markets in the country due to its
proximity to the combined ports of Los Angeles and Long Beach,
Ontario International Airport, and numerous rail spurs. The
Champagne Building features 39 dock-high positions, 28-foot mini-
mum clear height warehouse space, eight Union Pacific Railway
docks, 4,000 amps of power to each side of the building, 30,000
pound load levelers on each dock, and abundant employee parking.
The second floor offers approximately 16.8k square feet of office
space. 
The property is 50 percent occupied by Amcor PET Packaging, a
global manufacturer of Polyethylene Terephthalate (PET) packaging
with 35,000 employees and 300 facilities worldwide. 
“The Inland Empire has achieved a remarkable recovery, fueled
in large part by a 20 percent increase in port traffic in 2010 compared
to 2009,” said Carter Ewing, executive vice president of CT Realty.
“Gross absorption was over 30 msf and net new absorption was about
12 msf for 2010. At the same time, there has been very little in the
way of new speculative construction with net new absorption nearing
peak levels. The Inland Empire is well on its way to equilibrium,
making this acquisition an ideal opportunity for CT Realty.” 
LA Investor Buys Ontario Retail Building
A 7.9k square foot multi-tenant retail building within a Lowe’s
anchored shopping center in Ontario was purchased by an LA-area
investor. Situated within The Marketplace on Grove, the property is
located at 2220 S. Grove Avenue, between I-60 and Philadelphia
Street in Ontario. The purchase price was not disclosed. 
Built in 2007, the free-standing building is situated on a 0.84-acre
parcel of land. Tenants include AT&T, Qdoba Mexican Grill and
Wabi Sabi Sushi & Teppan. The
Real Estate...
continued from pg. 6
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EXECUTIVE NOTESI  
ARMC Promotes Two From Within for Administrative Posts
Deborah Pease, who joined ARMC’s staff in 2007, and Johnson
Gill, hired initially in 2000, have been promoted to administrative
positions, Pease as an associate hospital administrator, professional
services, and Gill as assistant hospital administrator, ambulatory
services.
Pease formerly headed ARMC’s support services. In that posi-
tion, she was instrumental in helping the medical center realize sig-
nificant cost savings in a variety of areas by devising more stream-
lined and efficient operations. Pease renegotiated and restructured
distribution of contracts and eliminated unnecessary rental expenses
after conducting extensive analysis of existing operations.
In her new post, Pease will oversee Ethics and Compliance,
Clinical Laboratory, Medical Imaging, Nutrition Services,
Rehabilitation Services and Sterile Processing.
Gill, a licensed physical therapist, formerly was manager of
ARMC’s Rehabilitation Services Department and Wound Care
Clinic. He had a special interest in developing clinical initiatives
designed to improve patient care and the safety of patients and staff.
Recently, Gill coordinated the selection, installation and use of
20 patient ceiling lifts in the hospital’s inpatient area. The lifts will
improve patient outcomes while reducing the risk of injury to
patients and staff. The lifts improve outcomes for patients because
they enable staff to better mobilize them, thereby reducing ventila-
tor dependency, reducing the incidence of pressure ulcers and reduc-
ing length of stay.
In his new post, Gill will be responsible for ARMC’s large
Ambulatory Care Services Department, which includes three pri-
mary care community family health centers and ARMC-based out-
patient specialty care services.
KENSINGTON LEASING COMPLETES ACQUISITION
OF SOCIAL MEDIA SITE, WIKIFAMILIES S.A.
Kensington Leasing, Ltd., based in Redlands, announced that it
completed its acquisition of Wikifamilies S.A. on May 20, 2011.
Under the terms of the acquisition agreement, Kensington Leasing
acquired all of the outstanding securities of Wikifamilies in
exchange for 31,500,000 shares of common stock of Kensington
Leasing. This represents approximately 68% of Kensington
Leasing’s outstanding common stock at the closing.
Wikifamilies SA is a development stage Swiss company formed
to design, develop and operate an Internet-based social media web-
site, Wikifamilies.com, with a unique emphasis on families and new
technologies. This web-based platform is intended to enhance the
ability of families to communicate and share family history and
events while providing a secure location to transact family-related
business matters. Wikifamilies intends to launch the website late in
the second or early in the third calendar quarter of 2011.
Mark Zorn and Tal Siglar Join Colliers International in
Inland Empire
Colliers International, the second largest global real estate serv-
ices organization, welcomes Mark Zorn and Tal Siglar to its Inland
Empire office. They will both serve as senior vice presidents.
“Mark and Tal are strategic recruits for our Inland Empire office
as they have a combined experience of 22 years and offer extensive
market knowledge,” said David Pinsel, managing director of
Colliers International’s Inland Empire office. “We are thrilled to
welcome them to Colliers and to build a long-term and successful
partnership.” continued on page 37
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2011 by IEBJ.
Top Health Care Medical Clinics/Groups in The Inland Empire
Ranked by number of licensed beds
Medical Group # of Physicians: Organization: Total Year Percentage of Urgent Nat. Accredited: Top Local Executive
Address Employed (IPA/Grp. Pract.) Employees Founded Prepaid Care Surg. Centers Title
City, State, Zip Contracted Patients Services Clinic/Group Phone/Fax
E-Mail Address
1. Arrowhead Orthopedics 13 Medical Group Practice 130 1989 90% Yes no Nabil Razzouk
1901 W. Lugonia Ave. no CEO
Redlands, CA 92374 (909) 557-1600/557-1740
Beaver Medical Group 170 Multi-Specialty Group 1,000 1945 80% Yes No John Goodman
2. 2 W. Fern Ave. n/a Yes CEO
Redlands, CA 92373 (909) 793-3311/796-0417
www.beavermedicalgroup.com
Cal-Care Industrial Medical Clinic 3 Occupational 12 1998 100% Yes No Tom Blay
3. 502 S. Garey Ave. 3 Health No General Manager
Pomona, CA 91766 (909) 620-8887/620-8817
calcare1@earthlink.net
Choice Medical Group 5 IPA 480 1990 80% Yes No Manmohan Nayyar, M.D.
4. 18564 Hwy 18, Ste. 105 160 No President
Apple Valley, CA 92307 (760) 242-7777/242-0487
www.choicemg.com
Community Medical Group of Riverside Inc. 10 Multi-Specialty 99 1975 95% Yes No Richard M. Finn, FACMPE
5. 4444 Magnolia Ave. 2 No Administrator
Riverside, CA 92501 (951) 682-5661/274-3411
Computerized Diagnostic Imaging Center 10 MRI, CT, Fluoroscopy, 38 1976 80% No No Kathy Fresquez
6. 4000 14th St., Ste. 109 Computerized Arterial Doppler, No Administrator
Riverside, CA 92501 Ultrasound, Color Doppler (951) 276-7500/276-8161
www.cdicimagingservices.com
Cucamonga Valley Medical Group 4 Prime Care, 30 2006 WND Yes N/A Amy Karp
7. 16465 Sierra Lakes Parkway, Ste. 300 1 Medical Group N/A na
Fontana, CA 92336 (909) 429-2864/429-2868
www.cvmgdocs.com
Desert Oasis HealthCare 26 Medical Group/IPA 550 1981 90% Yes N/A Marc Hoffing, M.D.
8. 275 N. El Cielo Rd. 110 Yes Medical Director
Palm Springs, CA 92262 (760) 320-8814/320-2016
ketsell@mydohc.com
Hemet Community Medical Group 4 IPA 176 1985 N/A Yes N/A Kali P. Chaudhuri
9. 1545 W. Florida Ave. 153 N/A CEO
Hemet, CA 92544 (951) 791-1111/791-1120
Heritage Victor Valley IPA Medical Group 1 High Desert Medical Group 17 2000 N/A Yes (Off Site) No Michelle Christensen
10. 12370 Hesperia Rd., Ste. 3 110 No V.P. Operations
Victorville, CA 92395 (760) 245-4747/553-7030
Hospitality Dental 1 Dental 16 1971 90% Yes No Michael Boyko, DDS
11. 4942 Arlington Ave. 3 Orthodontics No Owner
Riverside, CA 92504 Children (951) 359-4911/351-2013
hdusseau@hospitalitydental.com
Hospitality Dental Associates 22 Orthodontics 150 1971 90% Yes N/A Chad Tucker
12. 164 W. Hospitality Ln., Ste. 14 N/A Administrator
San Bernardino, CA 92408 (909) 888-6919/888-4068
Inland Eye Inst. Medical Group, Inc. 6 Ophthalmology 30 1985 90% No No Linda Greogein
13. 1900 E. Washington St. 5 No Practice Administrator
Colton, CA 92324 (909) 824-6090/825-4778
Inland Faculty Medical Group, Inc. IPA 1994 100% No Yes Guillermo Valenzuela
14. 952 S. Mt. Vernon Ave. 200 Yes President
Colton, CA 92324 (909) 433-9111/433-9199
Inland Health Care Group, Inc. 9 IPP/Group Practice 50 1993 86% No No Carey Paul, M.D.
c/o Inland Health Organization 250 No President
15. 1980 Orange Tree Ln., Ste. 200 (909) 335-7171/335-7140
Redlands, CA 92374 carey.paul@chw.edu
Kaiser Permanente Medical Center 245 Multi-Specialty 2,400 1989 100% Yes N/A Richard Rajaratnam M.D.
16. 10800 Magnolia Ave. 0 Full Service N/A Area Assoc. Medical Director
Riverside, CA 92505 Medical Care (951) 353-2000/353-4611
Lia Demmio, DDS 3 Dental 15 1988 90% 24 Hour No Doilene Graham
17. Affiliated w/Hospitality Dental Associates Orthodontics on Call No Office Manager
8325 Haven Ave., Ste. 130 (909) 989-3566/980-8072
Rancho Cucamonga, CA 91730
Loma Linda University Health Care 400+ Medical School 1,235 1967 15% Yes Yes David Wren
18. 11370 Anderson St., Ste. 3000 Faculty Practice Yes CEO
Loma Linda, CA 92354 (909) 558-2315/558-2446
Loma Linda University Health Care 1 Medical Group 4 na 100% Yes Yes Alfred Quansah
19. 25455 Barton Rd. 2 Yes CEO
Loma Linda, CA 92354 (909) 433-0842/588-6221
continued on page. 29
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and showing that person you are
willing to see his or her side of the
story is how you will set the foun-
dation for working toward a solution.”
Use and encourage positive language. This one might seem
like a no-brainer, but any frustrated manager knows how easy it can
be to slip into negativity after a conflict has affected a workgroup.
Always think before you speak. Use positive, easy-to-understand
language. Don’t fall into repeating, verbatim, paragraphs from your
company’s HR manual.
“Remember, you’re having a conversation, not a trial,” says
Dinkin. “If you keep the language positive, whoever you’re
addressing will likely mirror what you’re doing. Even referring to
the department’s needs can be stated in very positive terms, which
will lead to a more collaborative (rather than punitive) tone in the
discussion. For example, if the manager says, ‘This has increasing-
ly affected the entire team, and we need to address it so we can get
everyone focused back on the project goals and having a comfort-
able working environment. I am looking forward to establishing a
good working relationship between the two of you and improving
morale for everyone on the team,’ it will set a constructive atmos-
phere. When you keep things positive, you can work toward great
solutions efficiently and effectively.”
Work toward SMART solutions. Sustainable solutions are
SMART solutions. That means they’re:
Specific: Be clear about who will do what, when, where, and
how.
Measurable: Be clear about how you will all be able to tell that
something has been done, achieved, or completed.
Achievable: Make sure that whatever solution you agree on fits
the situation; that it complies with both the law and organizational
policy; that everyone involved has the ability and opportunity to do
what is required of them. Don’t set up anyone to fail.
Realistic: Check calendar dates for holidays and vacations; look
at past performance to predict future actions; allow extra time for
glitches and delays; don’t assume that the best-case scenarios will
come true.
Timed: Create reasonable deadlines or target dates; include a
few ideas about what to do if something unexpected occurs; be will-
ing to set new dates if necessary.
“Once you have your SMART solutions in place, immediately
put them in writing,” says Dinkin. “Putting solutions in writing is
very important, and not just for legal reasons (and for covering your
back). It’s a way to honor the work that you and your employees
have accomplished. It’s also a way to keep people’s memories from
diverging from the agreed-upon solutions. Verbal agreements have
a way of being remembered very differently by different people—
and then becoming the subject of another conflict. It’s safer and
easier for everyone to have the solutions written down, in order to
be able to easily verify them later.”
“Disputes, full of emotional complexities and interpersonal his-
tories, are the headaches of the workplace,” concludes Dinkin.
“They’re always going to pop up, even in the most cordial of work-
place environments. The good news is that when you’re armed with
the tools you need to work toward productive resolutions, you and
your employees can use them to strengthen your organization rather
than harm it.”
To learn more about the NCRC, or to attend one of its upcom-
ing training sessions, visit its Web site, www.ncrconline.com.
The Exchange...
continued from pg. 13
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GETTING ORGANIZED 
The High Achiever’s Guide to Getting Things Done
By Joelle Jay, Ph.D.
High achievers... go-get-
ters... type-A personalities...
Whatever you call them, one
thing is certain: these people
want to do it all, and they want
to it all…right now.
While having many lofty
and simultaneous goals is a
good thing, doing too many
things at once can make you
feel overwhelmed and stressed
out. There just never seems to
be enough time to make every-
thing happen. But that doesn’t
stop high achievers. They are
determined to make everything
happen, even if doing so ruins
their day and everyone else’s in
the process.
Realize that the answer to
getting everything done isn’t
about doing less, especially
since high achievers gain great
happiness from getting many
things accomplished. They’re
determined to do whatever it
takes to meet their objectives.
Rather, this is about having a
system in place that can simpli-
fy the process of doing many
things fast—one that will bring
you progress as well as peace.
If you’re ready to super-
charge the completion of your
‘to-do’ list without becoming
overwhelmed or alienating oth-
ers, the following five-step
process will help you get it all
done, with less stress and
greater results.
1. Make a mess.
If you’re like most high
achievers, you likely have
numerous sticky notes, lists,
files, piles, papers, and a host of
other items spattered around
your office, on your desk, and
in your computer. Each one is
meant to help you move for-
ward to reaching your goals;
however, as the piles and files
grow, they become overwhelm-
ing, no matter how neatly you
may have them organized.
Therefore, begin by getting all
of your ideas and notes in one
place. Make a big pile of all the
papers and items in the middle
of your office floor or on your
desk. Don’t leave anything out.
2. Sort and purge.
Now it’s time to roll up your
sleeves and start digging. Go
through your pile of “stuff” and
look at each item to determine
what you should keep and what
you can toss. For each item, ask
yourself these questions:
• Is this idea or informa-
tion still important to me?
• Can I retrieve this infor-
mation from elsewhere should I
ever need it?
• Is this information
duplicated somewhere else?
• Will this information or
idea help me reach one of my
goals?
• As you decide which
items to keep, put them in sepa-
rate piles or files as they relate
to a particular goal or task.
3. Organize your list.
Look through all your
“keep” papers and ideas to get
clear on which goals are truly
important to you and what steps
you need to take. Put all your
ideas and action items into one
organized list, preferably on one
page. You don’t have to
painstakingly detail every
action step at this point; the
objective is to simply create one
coherent ‘to-do’ list rather than
have multiple ones floating
around your office.
4. Rank the list in
chronological order.
Redo your list one more
time, now paying special atten-
tion to the order in which you
feel you should do things. At
this point, you can also add
more detail to your action
items. In other words, you can
list not only what to do, but also
how to do it, who to call for
help, which resources you may
need, etc. You may feel as if
you’re wasting time here by
going over the same tasks, but
trying to rank your initial ideas
in chronological order is diffi-
cult until you can see them all
on paper at once.
5. Get going!
Now that all your ideas are
organized, all you have to do is
take action and tick off the tasks
as they’re completed. No more
thinking, planning, and organiz-
ing; it’s already done. And most
important, no more confusion
of what to do when. Just look at
the list, take the top task, and
knock it out. What could be eas-
ier?
Mission Complete
This process works for a
variety of scenarios, including
special event planning, home
and family goals, work and
business projects, as well as
long-range strategizing for pro-
fessional and personal objec-
tives. And while it’s designed
for high achievers who tend to
have many high priority tasks
going on at once, it works for
anyone who simply wants to
end the stress and chaos of hav-
ing incomplete tasks hanging
over their heads. By taking the
time to complete this five-step
process, you can finally meet all
your goals and achieve the
results you want.
For more information, go to
www.TheInnerEdge.com or e-
mail Info@TheInnerEdge.com.
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CORPORATE PROFILE
Made-to-Order Electric Trucks Made in Inland Empire by Bremach USA
By Jonathan Siu
Once in a while a unique
new product hits the market
and changes the industry for
good… Bremach USA is an
alternative fuel OEM and
offers a new and compelling
EV (electric vehicle) with
super-car “looks.” The
exciting new product line is
their T-REX 4x4 trucks
which they manufacture
right here in the Inland
Empire and is seemingly the
only EV 4x4 on the market.
This vehicle is a class-3 medi-
um-duty truck that’s basically a
mix between normal full-size
trucks and “tractor-like” work
machines such as the Unimog.
These trucks are built with a
much lower unit cost made pos-
sible by radically different EV
drivetrain architecture. Their
current powertrains include
compressed natural gas, tradi-
tional fuels, hybrid, and 100%
electric.  When running on elec-
tricity, the vehicle uses a
100kWh lithium-ion battery
pack and a 200kW motor.
The company was formed
by Ray Hoogenraad in the city
of Chino.  Along with being the
founder of the company, he is
also the CEO and chief engineer
who has been a long time resi-
dent in the Inland Empire and
has owned multiple businesses
mostly relating to the automo-
tive and manufacturing sector.
Surrounding Ray are a few engi-
neers that he guides and funds.
He has been operating within
these and certain other high tech
sector’s out of the Chino area
for decades now because it is
well suited for manufacturing,
resides close to several counties,
and is close to major transport
hubs.
Bremach has been develop-
ing and testing EV technology
for over five years.  They have
invested a bit over $5M of their
own money to develop an elec-
tric vehicle powertrain system
that performs well, is well
priced, and complies with all of
the state and federal rules and
regulations for this type of vehi-
cle.  The Bremach T-Rex Hybrid
VLV (Very Low Voltage) high
performance traction system is
able to generate 200kW of
power operating on 114 Volts
DC.  By operating at lower volt-
ages, it significantly improves
safety and it does so while able
to achieve highway level torque
and power.  Lower cost is real-
ized through cheaper switching
electronics in the controller,
charger, and lower series count
battery pack requiring fewer
balancing circuits and improved
battery load distribution which
in turn reduces battery stress.
This results in higher overall
usable battery capacity and an
increase in operating life. The
Bremach T-Rex Hybrid-VLV
motor is compact, only 9.5'' in
diameter, and provides excellent
installation options.  Bremach
claims an all-electric range of 70
to 150 miles.
Overall, the vehicle is very
compact, agile, and strong with
numerous on- and
off-road work appli-
cations.  The trucks
are made-to-order
and highly customiz-
able and very easily
modifiable.  It is a
light weight truck
that can pull off
heavy-duty jobs and
work.  The truck is
rated to handle 3.5+
Ton on-road pay-
loads and features a
rigid ladder frame,
as well as locking
front and rear differ-
ential.  The vehicle
comes in a 4x4 standard,
has advanced gearing, and 4
wheel bosch ABS/Brembo
disc brakes.  The T-REX has
high ground clearance and
can be submerged up to
900mm of water.  By pickup
standards, Approach, depar-
ture and breakover angles
are all excellent.  As a work
platform, the T-REX is
extremely versatile—it can
be customized to do almost
everything, some examples
include: daily driver, camper,
delivery, utility, police, EMS,
4x4 off-road, military, and agri-
culture applications.
The pricing of the gasoline
GM 6.0L starts at $96,000 and
the other powertrains will run
between $120,000 for the 100%
electric version up to $140,000
for the Electric-Gas hybrid.
There are also many options
available such as adding on a
double-cab, truck bed, running
boards, aluminum wheels, cus-
tom locking center console, and
custom color exterior paint.
There are so many ways to
utilize the T-REX line of trucks
and theirs is one of the first big
breakthroughs in EV technolo-
gy. I’m sure people in the public
and private sector will be keep-
ing a close eye on what
Bremach has to offer in the near
future. 
Ray Hoogenraad
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cap-and-trade system.
SB 246 (De León; D-Los
Angeles) Discourages Emission
Reductions
Prohibits finding the most cost effective ways to reduce
emissions, creates uncertainty and significantly increases busi-
ness costs by imposing new and excessively burdensome
requirements on the development and use of compliance offsets
in a cap-and-trade program under AB 32.
SB 653 (Steinberg; D-Sacramento) Multiple Tax
Increases
Creates uncertainty by providing 58 counties and over 1,000
school districts, subject to voter approval, the authority to
impose and/or increase a tax on all products and services.
Employee Benefit Mandates
AB 325 (B. Lowenthal; D-Long Beach) Unpaid
Bereavement Leave
Adds to California’s reputation of being an overly litigious
state by creating a private right of action and mandating an
employer to provide an employee with up to four days of unpaid
bereavement leave.
AB 400 (Ma; D-San Francisco) Paid Sick Leave Mandate
Unreasonably expands both public and private employers’
costs and liability by mandating employers to provide paid sick
leave for employees.
Expensive, Unnecessary Regulatory Burdens
AB 52 (Feuer; D-Los Angeles) Rate Regulation
Imposes implementation fees on health insurers to support
additional bureaucracy and to regulate rates without addressing
the costs that drive the rates.
AB 638 (Skinner; D-Berkeley) Increased Transportation
Costs
Increases costs on consumers and business by mandating an
unrealistic reduction of petroleum fuel consumption with an
unrealistic increase in alternative fuel consumption to 15%
below 2003 levels by 2020.
SB 761 (Lowenthal; D-Long Beach) Regulatory Burden
Creates an unnecessary, unenforceable and unconstitutional
regulatory burden on Internet commerce by indirectly regulating
virtually all businesses that collect, use or store information
from a website.
Inflated Liability Costs
AB 559 (Swanson; D-Oakland) Undermines Judicial
Discretion
Unreasonably increases business litigation costs by limiting
judicial discretion to reduce or deny exorbitant attorneys fees in
fair employment and housing claims that should have been
raised in a limited civil proceeding.
AB 1062 (Dickinson; D-Sacramento) Undermines
Efficient Dispute Resolution
Dramatically increases litigation costs for employers by
eliminating the right to appeal a court order denying or dismiss-
ing a petition to compel arbitration, driving more cases into the
courts.
SB 242 (Corbett; D-San Leandro) Technology Sector
Liability
Worsens California’s reputation as a highly litigious state by
exposing tech-sector employers to unlimited civil liability, and
creates an unworkable regulatory scheme with which Internet
companies must comply.
CalChamber...
continued from pg. 12
nomic indices: Texas’s rank-
ing among the peer states
and nationally
Note: Indices cited were published in 2008, unless oth-
erwise stated. Some index rankings results were reversed
from published rank in order to make them consistent
across the different indices as presented here. The rank-
ings are among the eight peer states, 1 = best and 8 =
worst.
Texas has the strongest rankings among the peer states
in taxation, regulation, and competitiveness, and two
indices ranked it best in the nation. These rankings reflect
a sustained period of aggressive policymaking to reduce
overall government intervention. Texas is less successful
than its peers on indices benchmarking the knowledge
economy infrastructure.
Manufacturing indicators for U.S. and Texas in 2007
and Texas’s ranking among the peer states
Sources: Bureau of Economic Analysis,  Bureau of
Labor Statistics, The National Science Foundation, U.S.
Census Bureau, Milken Institute.
Manufacturing plays a major role in the growth of
Texas’s economy. Its manufacturing real GSP totaled
$143.1 billion, contributing 15.8 percent to the state’s real
GSP—second to California—or 9.1 percent of the U.S.
manufacturing real GDP in 2007. The state’s manufactur-
ing real GSP climbed 54 percent from 2000 to 2007.
Industrial research and development expenditures in the
state have grown by 38.8 percent from 2000 to 2007.
However, manufacturers’ capital spending declined by
more than the U.S. average, showing that Texas manufac-
turers have reduced investments in the expansion and
upgrades of their plants and equipment.
The second-largest manufacturing state in the nation,
Texas employed 7 percent of the nation’s manufacturing
workers in 2007. The state’s manufacturers provided more
than 934,400 jobs, adding more than 43,000 jobs since
2004, when Texas manufacturing employment bottomed
out. Though the state registered a net loss in manufactur-
ing jobs from 2000 and 2007, both high-tech and non-
high-tech manufacturing rebounded after 2004, with non-
high-tech jobs growing faster.
Most job gains came from fabricated metal products
(architectural/structural  metals and screws, nuts,  and
bolts), machinery (agriculture, construction, and mining
machineries), and transportation equipment (motor vehicle
and aerospace products and parts manufacturing). Though
Texas has added manufacturing jobs in recent years, it has
lost more than 133,000 since
Can Texas...
continued from pg. 3
continued on page 21
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OFFICE TECHNOLOGY
Does Your Business Really Need An App for That?
By David M. Mastovich
Smart phones now account
for 27% of the mobile phone
market led by nearly 50 million
iPhone or Android purchases in
the fourth quarter of 2010.
Those seemingly smart con-
sumers want to be able to com-
municate, buy and enjoy, what-
ever they want, whenever they
want. As a result, more than
400,000 mobile applications or
apps have been developed in the
last three years.
So does your business need
a mobile app right now?
The most used mobile apps
are for playing games, catching
up on news, sports and weather,
social networking and listening
to music.  But there are a num-
ber of successful business apps
too.
When it comes to food, apps
are a natural fit. In its first three
months, the Domino’s Pizza app
generated more than $2 million
in orders. The app made it easy
and fast to order and engaged
customers with opportunities to
win prizes. Restaurants can fea-
ture menus and allow users to
make reservations. Other apps
help people find restaurants and
some even show photos of dish-
es people have uploaded.
Nike Training Club is target-
ed at women and designed to be
a full-body training app with
workouts and drills focusing on
strength, cardio and core train-
ing. Local fitness centers post
the workout of the day to moti-
vate members. Health and fit-
ness club “finder apps” help
travelers locate a gym and get a
workout in while on the road.
Entertainment, music,
books, magazines, and even
birthday, anniversary and holi-
day gift shopping are increas-
ingly done via mobile. It’s esti-
mated that the value of digital
and physical goods people will
buy with their mobile phones
will reach $200 billion globally
by 2012.  Amazon’s app com-
pares prices from local retailers
for over a million products sold
on Amazon.com.
These examples and other
success stories show how apps
can help companies achieve the
following:
1. Brand-Many of the
“first-to-app” companies were
those with famous brands like
Nike, Coke and Domino’s.
Apple pretty much created the
app space.  As a result, there’s a
cutting edge or coolness factor
associated with having an app.
If your company creates an app
and markets it via multiple
channels, the opportunity exists
to enhance your brand.
2. Please-Consumers want
convenience. You can make or
keep customers happy by mak-
ing their lives easier.  If they can
learn about and buy from your
company quickly and easily,
you can please them.  When you
provide them with valuable,
timely information, you keep
them happy and your company
(and app) becomes a part of
their routine.
3. Connect-Think in terms
of those health and fitness apps.
The user has an ongoing, posi-
tive connection with the compa-
ny. You have an opportunity to
achieve regular marketing
touches in a non-marketing
manner through feel good con-
nections.
4. T.O.-No, not the foot-
ball player/reality show guy.
Track & Optimize. When cus-
tomers use your app, you have
information to track and trend.
Plus, your mobile app helps
with Search Engine Marketing
in that your company name is
online one more time.
But before you jump on the
mobile app bandwagon, you still
need to consider your options.
Today’s smart phones have
capabilities nearly to the level of
desktops and support both regu-
lar websites and mobile ver-
sions. As a result, you might be
able to achieve your goals in a
more cost effective way by cre-
ating a mobile version of your
website.
Some companies require
more capabilities for mobile
than their regular website offers.
In those instances, a mobile app
and the cost associated with it
make sense. But for many oth-
ers, simply developing the
mobile version of the website
will suffice or be even better
than the app. For example,
Wikipedia’s mobile site is tai-
lored to fit the size of the screen
it is viewed on and seems more
user friendly than the app.
If you have weighed the
benefits vs. the overhead costs
of developing the app and decid-
ed it is time to move forward,
remember to make it about
them—your current and poten-
tial customers:
• Begin by identifying the
“who” as in who is the target
market for the app and why they
would use or need it.
• Provide fresh, updated
content that adds value for
users. The more time sensitive,
the better. Announce specials
and provide new information.
• Remember it is about
convenience for them. Make
their lives easier and become
part of their routine as much as
possible. Build an app for each
mobile phone platform so it is
available for anyone that wants
to use it.
• Make sure the app does
something and isn’t just a
mobile website. Otherwise, why
make the bigger investment?
• Get the word out about
the app.  Tell current and poten-
tial customers about it and give
them a compelling reason to use
it. Utilize multiple mediums like
e-mail, text, Twitter, your web-
site and others to reach them.
Your business may or may
not need a mobile app today.
But you definitely need to ana-
lyze the opportunity and
enhance your mobile presence
now and in the future.
For more information,
please visit massolutions.biz.
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2000, mostly from the tech
crash and layoffs at Dell and
Compaq in 2001. Despite its
large manufacturing base, Texas’s share of manufacturing
employment, especially in high-tech manufacturing, is
sl ipping.  I ts  piece of  U.S.  high-tech manufacturing
employment was 7.46 percent in 2007, higher than the
national average.
Because of the number of workers in high-tech manu-
facturing, Texas’s average manufacturing wage was higher
than in most states. Its average manufacturing wage was
$60,400 in 2007, a 30 percent increase from 2000 and a
105 percent surge from 1990. Technological advances cou-
pled with a high-skilled work force made Texas one of the
top states in productivity. The value added per production
worker was more than $347,557 in 2007, more than the
California and U.S. averages.
Texas’s public economic development incentives
Source: Site Selection Magazine, November 2008.
Texas depends
heavily on the oil
sector, which has
created economic
and f iscal  chal-
lenges because
the commodity is
more susceptible
to volatility in the
global  oi l  mar-
kets. To diversify, the state has created several funds to
help build manufacturing and other sectors. The Texas
Manufacturing Assistance Center, or TMAC, helps identi-
fy problems in manufacturing processes, recommends
solutions and helps execute projects. Through a concerted
effort across state government, Texas has created one of
the most robust, diverse, and well-funded economic devel-
opment funding platforms in the country. For example:
The Texas Capital  Fund Real Estate Development
Program provides financial resources to communities not
in enterprise zones. Funds must be used for real estate
development (acquisitions, construction, and rehabilita-
tion) to assist a business.
The Texas Capital Fund Infrastructure Program is an
economic development tool designed to provide financial
resources to enterprise zone communities.
The Texas Enterprise Fund provides the state’s leaders
with a “deal-closing fund.” The fund can be used for a
variety of  economic development projects ,  including
infrastructure and community development, job training,
and business incentives.
The Texas Legislature created a program to help devel-
op large-scale manufacturing, research and development,
and renewable-energy capital  investment projects .
Projects could be eligible for up to $100 million in tax
incentives, depending on the level of matching private
investment.
The Texas Emerging Technology Program is designed
to create jobs and grow the economy over the long term by
expediting the development and commercialization of new
technologies and attracting and creating jobs in technolo-
gy fields. The $200 million fund is one of the largest in
the country.
Can Texas...
continued from pg. 19
districts a massive increase in their
power to tax, including but “not
limited to” new local income taxes,
car taxes, soda taxes, sales taxes and excise taxes on almost any and
all goods and services.
“If local governments were allowed to raise more taxes, they
would do so with abandon,” David Houston told the Los Angeles
Business Journal. “And then it would turn into an accounting night-
mare for us.”
Houston owns five Barney’s Beanery restaurants throughout Los
Angeles County. SB 653 would create a costly administrative night-
mare that would require him to monitor new taxes and different rates
from the county and at least seven school districts.
A Long Beach small business owner told the Business Journal SB
653’s taxes would come on top of spiraling costs for fuel and other
essential items.
“We have so little control over these external costs and we can’t
really raise our prices,” Hilda Sanchez, co-owner of Minuteman
Press, told the Journal. “Now they spring this on us. I have just one
word for this: Ugh.”
SB 653 seeks to dramatically alter California’s tax structure by
significantly expanding new taxing authority to counties and school
districts. California has reserved personal income and excise taxing
powers for state government, while allowing local governments to
tax sales, property, utilities and hotel charges. SB 653 is keyed as a
majority-vote bill, and represents a major threat to taxpayers and, if
passed, could create long-term economic challenges as businesses are
forced to comply with more than 1,000 different tax jurisdictions. 
Controversial...
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MAJOR PROVISIONS OF
SB 653 
• Local Personal Income
Tax. SB 653 would allow each
of the 58 counties and more than
1,000 school districts in
California to impose a local per-
sonal income tax. This new local
personal income tax would be a
set percentage based on what a
resident of a county owes in
state personal income taxes (up
to 1 percent of state taxable
income). 
• Local Excise Taxes. SB
653 would allow each of the 58
counties and more than 1,000
school districts in California to
impose county-level excise
taxes on any and all products or
services purchased in that coun-
ty. SB 653 provides examples of
the type of transactions that can
be taxed; however, the bill
specifically states that local gov-
ernment is “not limited to” the
taxes specifically mentioned. 
• Local Sales and Use
Tax. Each of the 58 counties and
more than 1,000 school districts
in California could impose addi-
tional transactions and use taxes
beyond the current local rate
limitation of 2 percent. 
• Local Car Taxes. SB
653 would allow each of the 58
counties and more than 1,000
school districts in California to
impose a new local Vehicle
License Fee (car tax), up to 1.35
percent, if the counties agree to
contract with the Department of
Motor Vehicles for collection
purposes. When combined with
the state VLF, some motorists
could pay up to 2.5 percent
annually on the value of their
vehicle. 
• Local Taxes on Natural
Resources. SB 653 would allow
each of the 58 counties and
more than 1,000 school districts
in California with oil and petro-
leum reserves to impose a 10
percent oil severance tax on the
gross value of the product.
Counties and school districts
also would be allowed to impose
a tax on “extractive business
activities,” such as those involv-
ing minerals and oil. 
SB 653 would authorize all
counties and school districts on
an individual basis to levy,
increase or extend the taxes list-
ed above with voter approval, as
is currently required by
Proposition 13, Proposition 26
and Proposition 218. 
CALTAX CONCERNS
WITH SB 653 
Opens the Floodgates for
Higher Taxes 
SB 653 would lift decades-
old restrictions that prohibit
counties and school districts
from proposing local personal
income taxes, local transactions
(sales) and use taxes above the
current limits, excise taxes and
new local car taxes. SB 653 rep-
resents not only a major shift of
power from state to local gov-
ernment, but the shift would
have major implications for the
state’s long-term economic
growth. SB 653 would effec-
tively eliminate a business’s
ability to plan out long-term
Controversial...
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costs, since businesses would be
forced to reckon with more than
1,000 tax jurisdictions, each of
which may impose taxes that
have different applications, reg-
ulations, and rates. 
Excise Taxes Are a
Regressive and Inequitable
Form of Taxation 
SB 653 incentives a regres-
sive tax structure by allowing
counties and school districts to
impose excise taxes on virtually
all products or services – any-
thing from haircuts to toys –
sold in the county. An excise tax
is a tax on commodities or serv-
ices. Generally, excise taxes are
imposed under the guise of mit-
igating a cost that society must
pay for (such as a tanning tax for
health care services), or as a
funding source for a specific
purpose (such as fuel taxes for
highway construction). The
equity of a tax can be measured
by whether the responsibility of
paying for a tax is shared by all
taxpayers, and by a tax’s pro-
gressivity and proportionality.
Excise taxes generally are
regressive, and have a greater
burden on lower- and middle-
income taxpayers. 
The Assembly’s Major Tax
Study from 1965 concluded that
excises taxes are “an extremely
inequitable, if not the most
inequitable, type of taxation.”
The report continued: “This tax-
ation bears most heavily upon
the lower income groups. It
takes proportionately more of
their income and as a conse-
quence, it reduces their ability to
purchase other needed com-
modities.” By opening the door
for local government to impose
excise taxes, California would
be promoting a structure of tax-
ation that obstructs opportunity
for low- and middle-income tax-
payers. 
Creates Barriers for
Disadvantaged Communities 
SB 653 is intended to help
fund a government that is closer
to the people, which, in turn,
would create a reliance on local
taxes to fund local government.
California’s Constitution
requires government in each of
the 58 counties and more than
1,000 school districts to provide
services in a manner that does
not penalize disadvantaged
communities. Many lower-
income areas throughout
California have a smaller tax
base, meaning they would not
be able to obtain as much rev-
enue from higher taxes as com-
munities with higher-income
individuals. Because SB 653
would allow counties and school
districts to increase taxes to fund
local government, lower-income
regions of the state would not be
able to provide the same quality
of services as communities with
a higher tax base. 
Allows Counties and
School Districts to Exceed
Existing Sales Tax Rate Limits 
SB 653 would authorize
counties and school districts to
impose transactions (sales) and
use taxes beyond the 2 percent
local rate limitation currently
authorized by law. Each of the
58 counties and school districts
could exceed the existing tax
Controversial...
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have better success delivering on a
Thursday.
Start Sharing
Social sharing is a must. Connecting your e-communications with
your social platforms is a no-brainer these days. Why? If just one
subscriber clicks on a “Share” button from your e-newsletter, 133 of
their friends will now see the content you’ve provided. It’s another
reason your content should be
thought-provoking and original—
social media sharing equals major
exposure for your brand and its
content. The viral nature of social
media can have a huge impact on
your subscribers.
You may be thinking, “Yeah,
but what does social media do for
my sales?” There are many report-
ing tools now available that pro-
vide insight into who the subscribers are that shared your content and
which social media sites were most frequently used. Once you start a
dialogue with your subscribers, you’ll get to know their needs, ensur-
ing additional sales and social media buzz.
Suggest a Next Step
Offering a call to action within your email helps consumers
decide to visit your business or make a purchase. Incentives and deals
are always good for a quick nudge to make that next appointment or
dinner reservation. Give consumers a clear path to transact online,
request more information or schedule service.
Email is a tremendously powerful tool, but its effectiveness is
directly related to the quality of your content. Remember to monitor
analytics available to you to determine reader interest in particular
content, the optimum frequency of communications, and the effec-
tiveness of social media sharing and call to actions. Continuously
measuring open rates will allow you to tailor your communications to
your customers’ needs and interests.
Craig Fitzgerald is editorial director at IMN, a content driven e-
communications provider. Craig can be reached at  www.emar-
ketingandcommerce.com
Keep...
continued from pg. 2
rate limit, thus recreating a problem
that the Legislature fixed after cities
began imposing different tax rates
in the 1940s. In order to create tax rate and tax base consistency, the
Legislature passed the Bradley-Burns Uniform Local Sales Tax Act –
SB 653 would take the state backwards. 
Currently, California has the highest sales and use tax in the coun-
try, with a state rate of 8.25 percent and the ability of local govern-
ment to add up to 2 percent. Though the worst of the recession has
passed, and California’s economy is beginning to recover, excessive
tax rates on sales and use of tangible property will put the state at a
competitive disadvantage. Other markets—such as Asia, the
European Union and even emerging economies like Brazil and India
– can just as easily compete with California’s industries in a global
marketplace. SB 653 will hinder economic growth by allowing coun-
ties and school districts to increase California’s sales tax to even
higher, more excessive rates—with
Controversial...
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Op-Ed: California can learn
from Texas
By Assemblyman Mike Morrell
I was born and raised here in California. I love our state. We
have the greatest weather and some of the best seaports in the world
for trade. To the north, the Silicon Valley leads the world in technol-
ogy and over the hill from there, the San Joaquin Valley produces
over $23 billion in agriculture revenue per year. With all this going
for us, how then have we fallen so far behind?
First, our Governor and his fellow law-makers must remember—
Americans are agile people. When they see an opportunity, they
move toward it. When things go contrary, they look elsewhere.
Creativity, industriousness, risk-taking, and adaptability—these are
the characteristics that distinguish the American identity.
We inherited this agile spirit from our forefathers. In the 17th cen-
tury, the English Puritans and Separatists— deprived of their freedom
of worship— sought religious liberty in a new land. They settled in
the Plymouth and Massachusetts Bay Colony, envisioning the new
place as a “city upon a hill.”
In the 18th century, American Revolutionaries rejected the British
monarchy of George III to establish a new sovereign nation. Instead
of English aristocracy, they favored republicanism. Instead of obedi-
ence to a king, they prescribed self-government.
This agile spirit carried on through our country’s history. It
attracted millions of newcomers from all over the world. It inspired
an industrial revolution and a digital revolution, the automobile and
the Internet.
It is no surprise, then, that when a large number of Americans
become dissatisfied with their current environment, they do some-
thing about it. Adjustments are made and solutions conceived. The
wheels of the American imagination begin to turn, and the intrinsic
human desire for prosperity becomes a motivator for change.
This is America’s story, and it is also California’s story. We
remember the Gold Rush of 1849, when hundreds of thousands from
Oregon, Hawaii, Mexico, and Peru risked everything for a monumen-
tal chance of discovery and wealth in the Golden State. Inversely
today, millions of Californians – discouraged by the loss of jobs, tax
spike, and crumbling state infrastructure – are leaving the state for
new horizons. Californians are doing what Americans have always
done—observe, react, and proceed. And they’re doing it in droves.
Where are they going? As I found in a recent trip with fellow
California legislators, they’re going to Texas. We sat down with
Texas Governor Rick Perry, and learned what Texas does to attract
businesses, jobs, and economic prosperity.
At first glance, the Golden and Lone Star States certainly have
their similarities. California and Texas are the first and second most
populous states in the country, respectively. Both were once Mexican
territories, secured for the United States during westward expansion.
Both have vastly grown over the past century; and, both have popu-
lations that are about one-third Latino.
Beneath the surface, however, when it comes to policy, incentive
structures, and economic growth – the sorts of things that encourage
people to stay, or force them to leave – a real contrast emerges.
In 2010, Chief Executive continued on page 26
The County of San Bernardino Workforce
Investment Board and Workforce Development
Department is ready to assist your business at no
cost with the following services:
• Recruitment assistance
• Funds to train new employees
• Labor market information
• Pre-screened qualified
applicants
• Access to a large applicant pool
• Facilities available for
recruitments
• Layoff prevention assistance
• Outplacement of laid-off
workers
• Hiring tax credits
FREE BUSINESS WORKSHOPS
9650 9th St., Rancho Cucamonga
To Register Call 951-781-2345 or visit www.iesmallbusiness.com
Attention Business Owners
San Bernardino County Workforce Investment Board Funds
Innovative Program
Improve Business...Create More Jobs!
5 Months of World Class Business Coaching at NO COST to you.
Funded by the County WIB to help YOU improve your business
and create more jobs in our county!
This is a VERY intense program suited for the business owner
driven by success!
Program includes:
• Business Health Assessment
• Goal Alignment Consultation
• Operational Plan Development
• Weekly Coaching to ensure plan implementation
• DISC Communication Assessments to improve teamwork
• Opportunity to grow profits save jobs
Program Funds are EXTREMELY Limited!
Call 951.543.9901 to see if you qualify!
BUSINESS JOURNAL • PAGE 26 June 2011
Ontario) as the principal coauthor.
Coauthors are Senator Bob Huff
(R-Diamond Bar), and
Assemblymembers Wilmer Amina Carter (D-Rialto), Tim
Donnelly (R-Twin Peaks), Curt Hagman, (R-Chino Hills), Kevin
Jeffries (R-Lake Elsinore), Steve Knight (R-Antelope Valley),
Brian Nestande (R-Palm Desert) and Norma Torres (D-Ontario).
Passage of the bill came following testimony from Gary Ovitt,
Fourth District Supervisor of San Bernardino County, and Alan
Wapner, Ontario City Councilmember and liaison to Los Angeles
on aviation matters under a Joint Powers Agreement between the
two cities.
Duttons...
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building was 100% occupied at the
time of sale. Co-tenants not a part of
the sale within the shopping center
include Lowe’s, Blimpie, El Pollo Loco, Juice It Up, McDonald’s,
Panda Express, RedBrick Pizza, SportClips and US Bank. 
“The demand from investors seeking quality multi-tenant retail
investments in southern California continues to gain momentum in
2011. The sale of the Ontario property is a prime example that was
driven by the strength of location, tenant mix and co-tenants within
the shopping center,” said William B. Asher, managing director at
Hanley Investment Group Real Estate Advisors. Asher and Hanley
colleague Edward B. Hanley represented the seller in the sale. 
Overton Moore Picks Up 192k Square Feet Inland Empire
Industrial Property
Overton Moore Properties (OMP) has acquired Citrus Business
Park, a 192.4k square foot Class A industrial project located within
Hunter Business Park in Riverside. The two-building, multi-tenant
industrial park was sold by Lincoln National Life Insurance
Company. 
Completed in late 2009, Citrus Business Park is currently 50%
occupied. “All of the vacant units are completed and ready to occu-
py. The acquisition of Citrus Business Park fits into OMP’s strategy
of acquiring well located assets below replacement costs,” noted
Timur Tecimer, president of OMP. OMP is actively acquiring assets
with value add potential as well as land for future industrial develop-
ment.
Real Estate...
continued from pg. 14
they are coming in and spending
money? Grrr.
Even with traditional marketing
media like TV and radio and print, you can’t sell the people what they
don’t want. Everything from the Edsel to New Coke has proven this.
The computer, the Internet and most recently the smartphone
have made themselves indispensable. Of course, in another decade or
two there will be new technology, but until then, making what we
have work wisely will go a long way.
A tech sergeant I served under, back in the Air Force, taught me
to always use the right tool for the job. Social networking is for fun
and personal communication. Even e-mail is better for deeper mes-
sages and conversation.  Just as your camera that comes with your
cell phone is for snapshots, you still need a qualified photographer
with good equipment to capture your daughter’s wedding.
We can all enjoy the computer and the assorted devices that it has
spawned. They make life easier and they make business more effi-
cient.
But in business, education and life, you always have to fall back
on the fundamentals. Don’t lie to yourself just because it sounds
convenient. Grrr.
Things...
continued from pg. 10
Magazine performed a survey of the
best places to conduct business.
California, which the magazine
dubbed “the Venezuela of North America,” ranked last. Texas ranked
first. California lost 112,000 jobs in 2009. Texas, by contrast, created
129,000 new jobs during the same period – over one-half of all the
new jobs in the United States. Texas’ unemployment rates have
remained below the national average (9% as of April) for decades;
California’s current unemployment rate is 12.2%.
Consequently, from 2000 to 2009, the Census Bureau estimates a
domestic outflow of 1,509,000 people from California, and a domes-
tic inflow of 848,000 U.S. citizens to Texas. As Gov. Perry explained,
it’s not the Texas humidity or flat-
Op-Ed:...
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2011 by IEBJ.
Hospitals Serving the Inland Empire
Ranked by number of licensed beds
Hospital # of Lic. Beds Total Staff Current Specialties Owner Top Local Executive
Address # of Doctors Operating Title
City, State, Zip # of R.N.s Budget Phone/Fax
E-Mail Address
Loma Linda University Medical Center 939 7,430 $990 million International Heart Institute, Loma Linda University Adventist Ruthita J. Fike
1. 11234 Anderson St. 796 Cancer Treatment Institute, Health Sciences Center, CEO/Administrator
Loma Linda, CA 92354 2,336 Over 300 Other Specialties Non-Profit (909) 558-6000/558-0308
www.lomalindahealth.org
St. Bernardine Medical Center 463 1,425 $217 million Full Service Regional Catholic Healthcare West Steven R. Barron
2. 2101 N. Waterman Ave. 400 Medical Center President
San Bernardino, CA 92404 562 (909) 881-4300/881-7692
(909) 883-8711/881-4546
www.stbernadinemedicalcenter.com
Pomona Valley Hospital Medical Center 453 3,295 N/A Cancer Treatm., Cardiac & Intensive Care, Cardiac Non-profit facility by Richard E. Yochum
3. 1798 N. Garey Ave. 626 Catheterization, Heart Surgery, Regional Kidney Community BOD President/CEO
Pomona, CA 91767 1,023 Stone Center; Women & Children’s Services (909) 865-9500/865-9796
www.pvhmc.org
Kaiser Permanente Medical Center 444 6,188 N/A Full Service Medical Care Kaiser Permanente Greg Christian
4. 9961 Sierra Ave. 700 Executive Director
Fontana, CA 92335 1,613 (909) 427-7714/427-7193
www.kp.org
Desert Regional Medical Center 388 1,300 $178 million Geriatrics, Rehabilitation, Oncology, Desert Hospital Dist., Karolee Sowle
5. 1150 N. Indian Canyon Dr. 250 Women & Infants, Trauma/Emergency, Tenet Healthcare CEO
Palm Springs, CA 92262 450 Inpatient Surgery, Heart Services, Home Health/Hospice (760) 323-6511/323-6580
Arrowhead Regional Medical Center 373 3,100 $362 million Family Medicine, Outpatient/Inpatient Care, County of Patrick Petre
6. 400 N. Pepper Ave. 380 Maternity, Neonatal, Burn, Kidney Transplant, Cancer, San Bernardino CEO
Colton, CA 92324 1,143 Cardiac, Orthopedics, Emergency, Trauma (909) 580-1000/580-6196
valenciaj@armc.sbcounty.gov
Riverside County Regional Med. Ctr. 364 1,800 $240 million Neurosurgery, Child Abuse, County of Riverside Douglas Bagley
7. 26520 Cactus Ave. 350 Orthopedics, Surgery, Fam. Practice, CEO
Moreno Valley, CA 92555 300 Obstetrics, Level II Adult & Pediatric Trauma Units (951) 486-4470/486-4475
www.rcrmc.org
Riverside Community Hospital 373 1,790 N/A HeartCare, 24-hr. ER/Trauma, HCA Patrick Brilliant
8. 4445 Magnolia Ave. 506 Inpatient/Outpatient Surgery, Intensive Care, CEO
Riverside, CA 92501 775 Kidney /Kidney-Pancreas Transplant, Orthopedics (951) 788-3000/788-3494
Physical/Occupational/Environmental Medicine www.rchc.org
Community Hospital of San Bernardino 321 1,200 N/A Full Service Medical Center, Obstetrics/ Catholic Healthcare West Diane Nitta
9. 1805  Medical Center Dr. 250 Neonatal Intensive Care, Comprehensive Rehab., V.P of Operations
San Bernardino, CA 92411 n/a Mental Health, 24 Hr. Emergency, Outpatient Surg. (909) 887-6333/887-6468
www.chsb.org
Eisenhower Medical Center 289 2,218 N/A Emergency, Cardiology, Orthopedics, Community-Based G. Abrey Serfling
10. 39000 Bob Hope Dr. 400 Lucy Curci Cancer Care, Diabetes, Non-Profit President/CEO
Rancho Mirage, CA 92270 643 Parkinson’s, Alcohol and Drug Treatment (760) 340-3911/773-1425
www.emc.org
San Antonio Community Hospital 279 2,018 N/A Medical/Surgical, Critical Care, Maternity, Independent Non-Profit Vince Least
11. 999 San Bernardino Rd. 500 Neonatal, Pediatrics, Cancer Treatment, President/CEO
Upland, CA 91786 677 Cardiac, and Outpatient Services, (909) 985-2811/985-7659
Radiology & Physical Therapy www.sach.org
Hemet Valley Medical Center 244 1,000 N/A Emergency Department, Cancer, Valley Health Systems Joel Bengerfeld
12. 1117 E. Devonshire Ave. 200 Treatment, Maternity & Women’s Services, CEO
Hemet, CA 92543 287 Cardiac Care, Outpatient Lab (951) 652-2811/765-4815
www.valleyhealthsystem.com
LLU  Children’s Hospital 244 372 N/A Pediatrics, Cardiology, Oncology, Loma Linda University Adventist Ruthita J. Fike
13. 11234 Anderson St. 107 OB/GYN Gastroenterology, Health Sciences Center President/CEO
Loma Linda, CA 92354 287 Neurology, Pathology, Radiology (909) 558-4000/558-0308
www.lomalindahealth.org
Corona Regional Medical Center 228 921 N/A Full Service Medical Center/ Vista Hospital Systems, Inc. Kevan Metcalst
14. 800 S. Main St. 308 Rehabilitation Hospital, Behavioral Non-Profit CEO
Corona, CA 91720 227 Health, Comprehensive Cancer Center (951) 736-6240/736-6310
www.coronaregional.com
Kaiser Foundation Hospital 215 3,600 N/A Full Service Medical Care Kaiser Foundation Vita Willett
15. 10800 Magnolia Ave. 400 Hospitals Executive Director
Riverside, CA 92505 635 (951) 353-4600/353-4611
Redlands Community Hospital 206 1,500 N/A Cardiac Rehab., Radiation/Onc., Gen./Laproscopic Surg., Community James R. Holmes
16. 350 Terracina Blvd. 354 Level II Intens. Care Nursery, High Risk OB, Neurosurgery, Non-profit President/CEO
Redlands, CA 92373 250 Orthopedic Surg., Wound Care, Home Health, Hospice, Phys. (909) 335-5500/335-6497
Therapy, Pediatrics, Behavioral Medicine, ICU, Urology, Gastroenterology www.redlandshospital.org
Parkview Community Hospital 193 889 N/A In/Out Surgery, Imaging, Bariactric Intensive Arlington Health Douglas Drumwright
17. Medical Center 426 Care Nursery Level II, Occupational Services Corp. CEO
3865 Jackson St. 264 Sweet Success, Emergency Care, Acute Care Hospital Non-Profit (951) 352-5400/354-5427
Riverside, CA 92503 www.pchmc.org
continued on page. 30
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ongoing commitment to enhancing
the City’s infrastructure to accom-
modate growth and improve the
quality of services for our residents and businesses,” said Mayor
Eduardo Garcia. “By installing the new solar energy system utiliz-
ing the latest technology available at our water reclamation facility,
the City and SPP will power this critical city resource in a manner
that will greatly reduce our operating expenses and help our envi-
ronment at the same time. I’m proud of our team here at the City
and our project partners for all the effort and support
they have provided to enable us to celebrate this transi-
tion to clean, renewable power at the plant.”
“It’s exciting to see innovative projects like this
new solar plant at the Coachella water plant,” said
Congresswoman Mary Bono Mack, who represents
California’s 45th district. “By making better use of our
region’s abundant solar resources we can help achieve
stronger American energy security and reduce our dan-
gerous dependence on unstable foreign oil supplies.”
“This solar plant by Solar Power Partners, Johnson Controls,
and SolFocus exemplifies the kind of visionary renewable energy
development that will bring jobs and clean energy to our desert
communities and the state of California,” said Assemblyman V.
Manuel Perez (Assembly District 80).
According to the U.S. Environmental Protection Agency, ener-
gy costs can account for 30 percent of the total operation and main-
tenance costs of wastewater treatment plants, which account for
approximately 3 percent of the electric load in the United States.
Demand for electricity at such plants is expected to grow by
approximately 20 percent over the next 15 years.
“The Coachella Water Reclamation Plant is a prime example of
how California can reduce its dependence on traditional energy
sources and incorporate renewable energy for its power needs,” said
Claudio Andreetta, regional VP and GM, Energy Solutions at
Johnson Controls. “Johnson Controls strives to deliver solutions
that reduce carbon dioxide emissions as well as develop and build
projects that make energy efficiency and sustainability a top priori-
ty.”
“Through such projects, IID continues to demonstrate it is a
committed partner in the growth and development of renewable
energy within our service area. IID’s Solar Solutions Program
serves as a powerful tool to government entities, like
the City of Coachella, in helping to meet environmen-
tal goals and reducing long-term costs,” said John
Pierre Menvielle, vice president of the IID board of
directors.
“This project exemplifies how smart public policies
are encouraging the deployment of solar projects.
Under Senate Bill 1 the ‘Go Solar California’ initiative
laid the foundation for programs like IID’s Public
Benefits Charge, to fund solar incentive programs,” commented
SolFocus CEO Mark Crowley.
“Solar Power Partners is proud to be working with the City of
Coachella to bring solar-generated energy to their Water
Reclamation Plant. As a recipient of the California Association of
Sanitation Agencies’ 2009 Capital Improvement Award for another
water treatment plant’s solar project, we are thrilled to bring this
highly innovative and leading-edge solution to Coachella,” said
Bob Powell, CEO of Solar Power Partners.
SolFocus CPV technology employs a system of patented reflec-
tive optics to concentrate sunlight 650 times onto small, highly effi-
cient solar cells. The SolFocus SF-1100S system being deployed at
the water reclamation plant features dual-axis tracking for consis-
tent energy delivery. It also offers
City of...
continued from pg. 1
Project showcases
Coachella’s efforts to
reduce operating
costs and carbon
footprint at water
facility.
continued on page 39
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Top Health Care Medical Clinics/Groups in The Inland Empire
Ranked by number of licensed bedscontinued from page 15
Medical Group # of Physicians: Organization: Total Year Percentage of Urgent Nat. Accredited: Top Local Executive
Address Employed (IPA/Grp. Pract.) Employees Founded Prepaid Care Surg. Centers Title
City, State, Zip Contracted Patients Services Clinic/Group Phone/Fax
E-Mail Address
Magnolia Health Care Management 181 IPA 0 1995 N/A No N/A John Mukherjee
20. 9496 Magnolia Ave., Ste. 206 N/A CEO
Riverside, CA 92503 (951) 359-0779/689-6644
Milauskas Eye Institute 16 Ophthalmology 60 1980 80% 24 Hour Yes Tim Milauskas, MD
21. 39700 Bob Hope Dr., Ste. 109 Group Practice on Call Yes Administrator
Rancho Mirage, CA 92270 (760) 340-3937/340-1940
NAMM California 21 IPA 750 1983 95% Yes N/A Leigh Hutchins
22. 3281 E. Guasti Rd.,  7th Floor 1,500+ Multi-Specialty N/A CEO
Ontario, CA 91761 (909) 605-8000/605-8031
www.nammcal.com
NAMM California manages PrimeCare Medical Network, Inc. 
Pinnacle Medical Group 8 Medical Group 50 2003 WND Yes Yes Charles Sabbah, MD
23. 1850 N. Riverside Ave. Yes President
Rialto, CA 92376 (909) 421-2700/421-2922
www.pinnaclemedical.com
Pomona Valley Health Center 8 Premier Family 36 1996 N/A No Yes Gregory Dahlquist, M.D.
24. 1770 N. Orange Grove Ave., Ste. 101 Medicine Associates Yes Medical Director
Pomona, CA 91767 (909) 469-9490/865-2982
www.pvhmc.org
PVHC at Chino Hills 4 Premier Family 46 2003 N/A Radiology & Yes Gary Fontan, M.D.
25. 2140 Grand Ave. Medicine Associates Physical Therapy Yes Medical Director
Chino Hills, CA 91709 (909) 630-7875/630-7848
www.pvhmc.org
PVHC at Claremont N/A Premier Family 50 2009 N/A Yes Yes Karen Levin
26. 1601 Monte Vista Ave. 2 Medicine Associates Sleep Disorders Director of Operations
Claremont, CA 91711 (909) 865-9977/946-0166
www.pvhmc.org
PVHC at Crossroads 4 Premier Family 27 2007 N/A Yes Yes Michael Deanda, M.D.
27. 3110 Chino Ave., Ste. 150-A Medicine Associates Yes Medical Director
Chino Hills, CA 91709 (909) 630-7490/630-7491
www.pvhmc.org
Prime Care of Redlands 3 IPA 15 1982 50% Yes No Sandee Derryberry
28. 1520 Barton Rd. 50 No Executive Director
Redlands, CA 92373 (909) 798-7766/335-0006
ProMed Health Network 0 IPA 87 1988 80% Yes N/A Jeereddi Prasad, M.D.
29. 4150 E. Concours St., Ste. 100 980+ Multi-Specialty N/A President
Ontario, CA 91764 (909) 932-1045/932-1065
info@promedhealth.com
Raincross Medical Group, Inc. 0 Multi-Specialty 70 1996 60% Yes No Deborah Novellino
30. 4646 Brockton Ave. 10 No Executive Director
Riverside, CA 92506 (951) 774-2800/774-2846
Redlands-Yucaipa Medical Group 10 Medical Group 50 2003 WND Yes Yes Walter Jones, MD
31. 255 Terraciana Blvd., Ste. 101A Yes President
Redlands, CA 92373 (909) 748-6569
www.rymg.com
Riverside Medical Clinic 123 Multi-Specialty 725 1935 50% Yes Yes Judy Carpenter
32. 3660 Arlington Ave. 0 Medical Group Yes President/CEO 
Riverside, CA 92506 (951) 782-3744/328-9749
www.riversidemedicalclinic.com
Riverside Physician Network 0 IPA 55 1984 n/a Yes  N/A Howard Saner
33. 1650 Iowa Ave., Ste. 220 200 N/A CEO
Riverside, CA 92507 (951) 788-9800/788-0098
www.rpndocs.com
San Bernardino Medical Group, Inc. 25 Multi-Specialty 188 1954 65% Yes No James W. Malin
34. 1700 N. Waterman Ave. 120 Practice Group Yes CEO/Administrator
San Bernardino, CA 92404 (909) 883-8611/881-5707
administration@sbmed.com
Stanley Trammel, DDS 1 Dental 6 1986 90% 24 Hour No Stephanie Urzua
35. Affiliated w/Hospitality Dental Associates Orthodontics on Call No Office Manager
14285 Seventh St. (760) 243-7957/243-1310
Victorville, CA 92392
U.S. Health Works Medical Group 1 Occupational & 4 1991 100% Yes No Carmen Wells
36. 6485 Day St., Ste. 302 Industrial Medicine No Center Manager
Riverside, CA 92507 (951) 653-5291/653-2440
U.S. Health Works Medical Group 15 Family Practice, 35 1983 35% Yes No Alparze Jackson
37. 15341 Central Ave. Industrial Medicine No Medical Director
Chino, CA 91710 (909) 628-6011/628-7801
continued on page 37
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Hospitals Serving The Inland Empire
Ranked by number of licensed bedscontinued from page 27
Hospital # of Lic. Beds Total Staff Current Specialties Owner Top Local Executive
Address # of Doctors Operating Title
City, State, Zip # of R.N.s Budget Phone/Fax
E-Mail Address
St. Mary Medical Center 186 1,450 N/A General Acute Care, St. Joseph Health System David O’Brian
18. 18300 Highway 18 266 CT Scan, Cath. Lab, Open Heart, Neonatal I.C., President/CEO
Apple Valley, CA 92307 400 Transitional Care, MRI, 24-Hour Emergency (760) 242-2311/242-2994
www.stmary4health.org
Hi-Desert Medical Center 179 485 $32 millionMedical, Surgery, ICU, SNF, Subacute, Home Care, Hi-Desert Memorial Lionel Chadwick
19. 6601 White Feather Rd. 98 Hospice 24-hr basic ER, Outpatient Surgery, Imaging, Health Care District CEO
Joshua Tree, CA 92252 114 Lab, Rehab. Behavior Health, Rehab. CPSP (760) 366-6260/366-6251
www.hdmc.org
J.F.K. Memorial Hospital 145 650 N/A Surgery, Orthopedics, OB/GYN, Gastro, Oncology, Tenet Health Care Dan Bowers
20. 47-111 Monroe St. 150 Pediatrics, Internal Medicine, Neurosurgery, Urology, 24-Hr. E.R., CEO
Indio, CA 92201 n/a Cardiac & Vascular Cath. Lab, Outpatient, Prenatal Svcs., ICU (760) 775-8019/775-8014
www.jfkmemorialhosp.com
Chino Valley Medical Center 126 560 N/A 24-hr. ER, Same-Day Surg., ICU, Transitional Prime Healthcare Dr. James M. Lally
21. 5451 Walnut Ave. 280 Care, Chest Pain Ctr., Indust. Care, Services Inc. President/CEO
Chino, CA 91710 250 The Birth Place, Pediatrics, Acute Care (909) 464-8604/464-8882
drlally@cvmc.com
Victor Valley Community Hospital 115 530 N/A Outpatient Surgery, Med./Surg. Units Community Owned Catherine Pelley
22. 15248 Eleventh St. 250 Inpatient & Outpatient Behavioral CEO
Victorville, CA 92395 175 Health Unit, MR/CT/NICU (760)843-6105/843-6020
www.vvch.org
Canyon Ridge Hospital 106 170 N/A Behavioral Health, Alcohol/Drug, Psychiatric Solutions, Inc Jeff McDonald
23. 5353 G St. 8 Acute Care, Outpatient Programs, 24-Hr. CEO
Chino, CA 91710 30 Adult/Pediatric, Assessment, Referral (909) 590-3700/590-4019
kevin.nolan@psysolutions.com
Montclair Hospital Medical Center 102 475 N/A 24 hr. ER; Family Centered Prime Health Care Lex Reddy
24. 5000 San Bernardino St. 300+ Birth Program, OB/GYN; Pediatrics, Outpatient Surgery, CEO
Montclair, CA 91763 145 Medical/Surgical, ICU/CCU, CT Scan, MRI, Cardio Pulmonary, (909) 235-4400/626-4777
Mammograms, Physical Therapy, CPSP, Health Education www.montclairhospitalmedicalcenter.com
Moreno Valley Community Hospital 101 356 N/A Spine Center, OB Services, ER Kaiser Foundation Hospitals Vita Willett
25. 27300 Iris Ave. 104 Acute Care Facility CEO/Executive Director
Moreno Valley, CA 92555 116 Outpatient Diagnostic Services (951) 243-0811/243-2005
Rancho Spring Medical Center 99 500 WND 24-Hour Emergency, Acute Care, ICU Infusion Therapy, San Diego Ken Rivers
26. 25500 Medical Center Dr. 250 Inpatient & Outpatient Surgery, Maternity Care, Hospital Association CEO
Murrieta, CA 92562 200 Imaging Treatment, Total Joint Replacement Program, (951) 677-9710/677-0056
Community Education, Breast Care Center, Outpatient
San Dimas Community Hospital 93 446 WND ER, ICU/CCU, Med./Surg., Sub-Acute Skilled, Prime Healthcare John Rossfeld
27. 1350 W. Covina Blvd. 287 Maternity, O/P Surg., Phys. Therapy, 24-Hr. Emergency, CEO
San Dimas, CA 91773 150 Bloodless Medicine & Surgery Program, Senior Program (909) 599-6811/305-5677
www.sandimascommunityhospital.com
Kindred Hospital 91 310 N/A Acute Care-Long Term, Kindred Health Care Corp. Robin Rapp
28. 550 N. Monterey Ave. 275 Intensive Care, CEO
Ontario, CA 91764 70 Cardio Pulmonary, Rehabilitation Services (909) 391-0333/391-2892
peter.adamo@kindredhealthcare.com
Desert Valley Hospital 83 780 $347 Million OB, Imaging, Med./Surg., Telemetry, Prime Care Services Margaret Peterson, Ph D
29. 16850 Bear Valley Rd. 201 ICU, Lab., ER, Step-Down Unit, CEO
Victorville, CA 92395 117 Outpatient Surgery, Diagnostic Catheterization Lab., (760) 241-8000
Birth Place info@primehealthcare.com
Robert H. Ballard Rehabilitation Hospital 60 250 $14.3 Million Physical Acute Rehabilitation, Sun Healthcare Edward Palacios
30. 1760 W. 16th St. 65 Industrial Medicine, Pain Management, Group CEO/Administrator
San Bernardino, CA 92411 45 Pulmonary Rehabilitation (909) 473-1275/473-1276
robertherrick@sunh.com
Barstow Community Hospital 56 255 WND Inpatient & Outpatient Surgeries, OB/GYN, CCU, Community Michael Stewart
31. 555 S. Seventh St. 76 24-hr. Emergency Dept. Anesthesiology, Cardiology, Health Systems CEO
Barstow, CA 92311 120 Family Practice, Gastroenterology, Synecology, (760) 957-3203/957-3048
Internal Medicine, Neurology, Obstetrics, Oncology, www.barstowhospital.com
Opthalmology, Orthopedics, Pediatrics, Podiatry, Urology
Palo Verde Hospital 41 WND WND Full Service Comm. Hospital, Adult/ Palo Verde Health Care Peter Klune
32. 250 N. First St. Pediatric Acute Care, Inpatient/Outpatient Surgery, District CEO
Blythe, CA 92225 Emergency, Maternity, Women’s Health, Home Health (760) 921-5151/921-5201
www.paloverdehospital.org
Mountains Community Hospital 35 162 $15 Million Skilled Nursing Unit, Lab., Radiology, Hospital District Charles Harrison
33. 29101 Hospital Rd. 50 24-Hr. ER, OB, Physical Therapy, Executive Director
Lake Arrowhead, CA 92352 35 Rural Clinic, Med./Surg. Wing (909) 336-3651 x3200/336-1179
www.mchcares.com
BUSINESS JOURNAL • PAGE 31June 2011
JERRY D. MEADS  NEW WORLD INTERNATIONAL WINE COMPETITION
Presents
A WINE EXTRAVAGANZA • GOLD MEDAL SHOWCASE & AUCTION
HILTON ONTARIO AIRPORT
700 N. HAVEN AVE., ONTARIO CA 91764
Sunday, June 5, 2011 • 4:00 P.M. to 7:00 P.M.
DONATION: $65.00 • AT THE DOOR: $75.00
Please make checks payable to:
Pomona Valley Habitat for Humanity
(Building Houses, Building Hope)
OR
The Unforgettables Foundation
(Assisting families with the burial costs on the saddest day of their life...the loss of a child)
NO ONE UNDER 21 WILL BE ADMITTED—Business Attire—No Jeans, No Shorts, No T-Shirts—Dress Code Enforced
MANAGEMENT
The Anxious New Supervisor
Getting a promotion and
moving up in an organization is
a goal the majority of the work-
force is striving to achieve. The
path to reach this goal is often
times more clearly defined. It is
after I achieve my goal of
becoming a supervisor/manager
that I may find the greatest diffi-
culty. After all, the new position
will require I get more done,
stay on budget and produce
high-quality results. The hard
work and skills that helped me
get the promotion may no longer
serve the needs of my new posi-
tion. 
How I treat people, once I
am in my new position, will
often times determine my suc-
cess or failure. Here are two
concepts that will help improve
your communications skills:
1. If your employees are
telling you something, it's
important. There are no unim-
portant little things when it
comes to dealing with people. If
they’re constantly complaining,
it might be a sign that they feel
they’re not being listened to. If
they have excuses for not get-
ting work done, it's possible
there are real reasons hidden
behind those excuses. If they
talk about their personal prob-
lems, it could be they feel you're
treating them as cogs in a wheel
and not as individuals. 
Consequently, my first rec-
ommendation is to sit down and
write a vision of how you'd like
to manage these people. Do you
want to be controlling, asking
them to do their physical tasks
and nothing else? Do you want
to work as a team, where you
seek their input on all decisions
to do with work processes? Or
do you want something in-
between, where you solicit some
ideas when you think it's neces-
sary, but really just want them to
show up and stuff baskets with
stuff as they’re told?
Keep in mind that the less
you seek their input, the less
motivated they will be to go
above and beyond when you
need them. If you view them as
cogs, that's how they will view
the job - as something they can
replace as soon as something
better comes along.
I’m not saying you have to
have a completely egalitarian
workplace. In fact, some people
like working in jobs where they
aren't responsible for any deci-
sions. It could be that's the type
of workers you want. However,
you must know what you're
looking for.
2. Communicate. However
you decide to manage, it's
important to communicate with
your employees. At the least, tell
them why you want them to do
something a certain way, don't
just give a direct order and walk
away. Entertain serious requests
for change and - even in a more
hierarchical structure - ask the
experts (the people doing the
job) how things could be
improved.
Another important aspect of
communication is praise. People
want to feel important, that
they’re doing a good job and
that they matter to the work-
place. There’s no harm in telling
them—constantly and sincerely
- that they did a good job meet-
ing a deadline and that the bas-
kets look great. In fact, a great
deal of good can come from
showing appreciation. You'll
find that they like coming to
work!
At the same time, you must
communicate exactly what you
expect from these workers.
There is no room for vague lan-
guage here. Delineate exactly
what will be done and what you
expect the outcome to be. Since
these are new positions, I'd seek
the input of the workers after a
few weeks. It’s not uncommon
that a job looks good on paper
but isn’t practical in the real
world.
In summary, know what you
want then communicate it. That
will get you started on a path
toward successfully managing
continued on page 39
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MANAGEMENT
Seven Hallmarks of a Great Workplace
By Norm Spitzig
What exactly makes a work-
place “great?” What are the spe-
cific characteristics common to
those very special workplaces
that are universally recognized
as the indisputable signs of a
superior operation?
If there is a more basic (or
fascinating) question for a
workplace and the people who
inhabit it, it hasn’t been found.
A workplace that successfully
attains the following character-
istics—whatever size it might
be or industry it may be in—can
proudly and accurately call
itself “great.”
1. A clear mission and
purpose for being 
The very best workplaces in
the world know—really
know—who they are and what
their core purpose is. They have
a straightforward, concise mis-
sion statement (i.e., “who they
are”) that is readily understand-
able and enthusiastically
embraced by each and every
employee. Such great work-
places have carefully identified
those factors critical to their
long-term success (i.e., “those
services and/or facilities they
must do, and continue to do,
exceptionally well”) as well as
their specific vision for the
future (“what our workplace
will likely be in three to five
years”) insure that their vision
is more than some pie-in-the-
sky dream.
2. Forward thinking, cre-
ative senior management and
a caring, well-trained staff
No workplace can remain
superior over any meaningful
period of time without quality
leadership at the top as well as a
caring, well-trained support
staff. At great workplaces,
everyone from the
president/chief executive offi-
cer to yesterday’s hire are fully
committed to doing whatever it
takes to insure the company’s
ongoing success year-in and
year-out. Equally as important,
great workplaces attract people
from myriad backgrounds and
with varying arsenals of profes-
sional and personal skills—tal-
ents that complement and
enhance each other to the bene-
fit of all employees as well as
the customer base. 
3. Meaningful work
A great workplace allows—
better yet, encourages—its
employees to do what they
deem meaningful. Of course,
the term “meaningful” denotes
different things to different peo-
ple. What is meaningful work
for a chief executive officer of a
multi-billion dollar company
may, but not necessarily, differ
significantly from that of a solo
entrepreneur working at home.
Both can—or cannot—be gen-
uinely viewed as meaningful
work, depending on the per-
spectives of the individuals
involved. Having said that,
Malcolm Gladwell is correct
when he notes in Outliers that,
for most people, work is mean-
ingful when it is sufficiently
autonomous, appropriately
complex, and has a perceived
direct relationship between the
effort invested (i.e., “time on
the job”) and the accompanying
return (i.e., “compensation”). 
4. Reasonable, under-
standable, and uniformly
enforced work rules
Great workplaces have rules
and policies that are reasonable,
understandable, and, perhaps
most importantly, fairly and
uniformly enforced. (If, for
example, smoking is prohibited
in the work environment, that
means, plainly and simply, no
one smokes: not the president,
not the chief operating officer,
not the new dishwasher.) The
rules and policies at great work-
places are neither capricious nor
arbitrary. They are not written
in language so arcane that any-
one but a senior tax attorney can
comprehend. Ideally, they are
not written to prevent employ-
ees from doing something, but
rather to set appropriate stan-
dards whereby all employees
are assured the opportunity to
maximize their potential. 
5. An appropriate blend-
ing of tradition and innova-
tion.
While great workplaces are
environments where employees
devote a significant amount of
time to improving current prod-
ucts and services as well as cre-
ating new ones, they are also
places where tradition and con-
tinuity are highly valued.
Longstanding products and
services are not whimsically
eliminated to the detriment of
loyal customers; rather, they are
continually improved as cir-
cumstances dictate to the bene-
fit of all concerned. At great
workplaces, all are aware and
proud of their company’s ori-
gins and heritage, its growth
and evolution, its positive repu-
tation in the community, its
quality products and services,
its mission for the present, and
its vision for the future.
6. Open communication
among all vested parties
Great workplaces have reg-
ular, honest communication
between everyone involved
with, and interested in, the long-
term success of the company.
Staff and customers are always
When Planning Your 2011 Advertising
Budget, Consider...
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July
• Manufacturing • Marketing/Public Relations • CPA Firms
• Distribution/Fulfillment • Media Advertising • Commercial Printers
• Credit Unions • Casual Dining • Ad Agencies/Public Relations Firms
• Event Planning • Building Services Directory • Largest Insurance Brokers 
• High Desert Economic Development • SBA Lenders
• Staff Leasing Companies Serving the I.E.
August
• Personal/Professional Development • Environmental • Largest Companies
• Employment/Service Agencies • Expansion & Relocations  • Small Package Delivery Services
• Health & Fitness Centers • Women in Commercial Real Estate • Tenant Improvement Contractors
• Caterers • Who’s Who in Banking • Credit Unions
September
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• SBA Lending • Airports • Largest Hotels   
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October
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• Financial Institutions (2nd Quarter, ‘11) • Holiday Party Planning • Private Aviation
November
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• Educational Services Directory • New Communities • Mortgage Companies
• Title Companies
December
• Financial Institutions (3rd Quarter, ’11) • Health Care • 2012 “Book of Lists”
• Top Ten Southern California Resorts • Professional Services Directory • Business Brokerage Firms
• Temporary Placement Agencies
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T h e  I n l a n d  E m p i r e  B u s i n e s s  J o u r n a l
CLOSE-UP
Local  Twelve-Year-Old Goes to Carnegie Hall
Carnegie Hall in New York
is one of the most prestigious
venues in the world for both
classical music and popular
music.  It is an honor for any
musician to perform at such a
historic place let alone attend a
concert there.  This
year, on May 7th and
8th the American Fine
Arts festival invited
promising musicians
from young kids to
amateur adults to come
perform at their music
festival held at Carnegie
Hall.
Meet Jeffrey Siu.
During the day, he’s a
regular 12-year-old kid
that you’d find hanging out
with his friends at school
telling Chuck Norris jokes or
talking about recent movie
trailers.  But, after he gets
home from school, finishes his
schoolwork and sits down at
the piano—his whole persona
changes.  He lives in Diamond
Bar with his mom, June, his
dad, Ta, and two sisters—
Jasmine and Joanna, aged 10
and 6 respectively.  He usually
practices the piano about an
hour or two a day.  When he
isn’t playing piano, his hobbies
include video games, astrono-
my, and Legos.  Recently, he
has also started learning to
play guitar in school and seems
to really enjoy it.
At age 8, Jeffrey started to
get serious about playing piano
and started attending lessons at
the Moscow Center School of
Music located in Rowland
H e i g h t s .
Currently, he meets
once a week with
his instructor, Lilit
Cabayan, who
originally came
from Russia.
For those who
do not know the
history of Carnegie
Hall—it was
named after
Andrew Carnegie
who financed the construction.
It was designed initially by the
New York City architect
William Burnet Tuthill as a
venue for the Oratorio Society
of New York and the New York
Symphony Society.  The
design was inspired by the
Italian Renaissance combined
with architectural notes
derived from various European
models.  Construction began in
1890 and was finished April
1891.  The official opening
night was on May 5th with a
concert conducted by maestro
Walter Damrosch and compos-
er Peter llyich Tchaikovsky.
Many legendary jazz and pop-
ular music performers have
also given memorable per-
formances at Carnegie Hall
including Benny Goodman,
Judy Garland, Shirley Bassey,
Harry Belafonte, James Gang,
Nina Simone, Stevie Ray
Vaughan, The Beatles, and Bob
Dylan.  A few years after
Carnegie Hall opened, the stu-
dio towers, on the south and
northeast sides of the hall were
continued on page 37
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RESTAURANT REVIEW
What’s to Eat in Puerto Vallarta?
By Donna Hoerning
Mexican resort cuisine has
changed dramatically over the
last 20 years. My husband and I
first visited the Mexican Riviera
in 1983—we stayed at the
Princess Hotel, which was then
rated as the finest resort in Latin
America. We ate all of our meals
at the hotel, and it was an expe-
rience we have not forgotten—
not that the food wasn’t good, it
was good, but at the same time it
was different—a hamburger did
not taste like a hamburger and
Montezuma’s revenge was very
real with both of us getting sick.
If you have not been to
Puerto Vallarta in the last
decade, you will find many
changes—some good, some not
so good. Let’s begin with the
“not so good” (at least for me).
You will now find that
American chains have migrated
south and, as a result, you can
feast at everything from Carl's
Jr. to Bubba Gumps.
So, if you have a han-
kering for good old
American food—
you’ll find it. 
This year because
of the possibility of
crime (read Executive
Time Out), we elected
to stay and eat at our
resort; however, we
preferred to sample
the local cuisine. To
accomplish this we
did some asking
around—once it was
the concierge at the Villas
Vallarta who gave us wonderful
advice, and at other times it was
other Americans who were now
living in Puerto Vallarta.
My personal Puerto Vallarta
favorite is Coco Tropical
(www.cocotropical.com)—it’s
in the old section of Puerto
Vallarta and is best arrived at
directly by cab. A word of cau-
tion— make sure your cab driv-
er knows exactly where the
restaurant is—the old town sec-
tion is very dark and not some
place you want to stroll around
for long periods of time. Coco
Tropical sits right up against the
beach and is a wonderful place
to watch the sun go down. The
owner, Heinz Reize, is an
accredited Swiss chef and we
have never been disappointed
with any entrée we have tried—
they make the best Tortilla soup
I have ever tasted. When we
were there last, we had a table
on the terrace that faced the
beach—many vendors stroll by,
and on this last occasion, four
young men serenaded us (for a
few pesos) as we ate— a very
romantic memory. Coco
continued on page 35
Inner Design Studio Challenges Design Norms With Loma Linda University
Medical Center in Murrieta
Walking into the new Loma
Linda University Medical
Center in Murrieta, it seems like
you’ve entered the lobby of an
exclusive resort instead of a hos-
pital.   
Nestled in the stunning
Hogback Hills in Southern
California, the new medical cen-
ter welcomes patients with a
bright environment contrasted
against a color palette of sky
blues and dark wood veneers
that mimics the qualities of a
luxury hotel.  
This 248,000-square-foot
medical center
was intended to
be a calm, car-
ing oasis for
guests who seek
a more elegantly
c o m f o r t a b l e
experience than
is typically
found in health-
care facilities.
LLUMC leader-
ship envisioned
a high-tech,
high-touch heal-
ing facility with
specific color
schemes and
design aspects
that challenged
the norms of healthcare interior
design.  
“When we sat down with
Loma Linda leaders, they
described a clean, white envi-
ronment with a technologically
advanced appearance that
evoked the feeling of visiting a
five-star hotel,” said Rebecca
Donner, managing principal of
Inner Design Studio and head
designer for the Loma Linda
project.  “This was a new chal-
lenge for me as a healthcare
interior designer.  We re-consid-
ered many of our industry’s
design norms and reinvented
products to meet the clients’
requests. We also made sure that
the client was aware that using
such a light color would require
a greater commitment to mainte-
nance to keep the facility look-
ing pristine, which is a commit-
ment they were willing to
make.”
About Loma Linda
University Medical Center-
Murrieta
Loma Linda University
Medical Center-Murrieta
(LLUMC-M) is the fulfillment
of a vision shared by dedicated
local physicians, community
members, LLUMC leadership,
local and state governments to
create a world-class community
hospital.
The campus serves the com-
munity with a new, state-of the
art medical facility that blends
the best of the local medical
community and the 105-year
legacy of the Seventh-day
Adventist owned and operated,
Loma Linda University Medical
Center. LLUMC-Murrieta is
home to a 248,000-square-foot
acute care hospital with 106
inpatient beds, and a 160,000-
square-foot professional office
building. The facility blends the
latest technology with high-
touch care, and a calm, healing
environment.
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We can custom
design a label just
for you using:
Photos, Logos,
Colors, Invitations,
Themes.
4231 Winevi l le  Road
Mira Loma, CA 91752
(951)  685-5376 or (951)  360-9180
www.gal leanowinery.com
Tour the Historic Winery weekends from 2:00 pm to 4:00 pm or by appointment
Listed in the National Register of Historical Places
Weddings • Anniversaries
Birthdays • Special Events
Graduations • Holiday • Gifts
Wine Tasting Available Daily
RESTAURANT REVIEW
Tropical is moderately priced
and very much worth finding.   
This year we again vaca-
tioned in Puerto Vallarta where
we stayed at the Grand Mayan
in Nuevo Vallarta.  The resort is
on a property so big that they
have electric carts running at all
hours to get you from one end of
the property to the other. We had
11 wonderful restaurants to
choose from just at the resort
itself and all had slightly differ-
ent themes and menus. Of the
11, we sampled six. We arrived
on Sunday afternoon and were
hungry—our taste buds were
more than satisfied at Ola
Mulata.  It’s classified as a
snack bar and isn’t open for din-
ner, but is situated right against
the beach and is a perfect setting
for a margarita and lunch. Lots
of selections to choose from and
oh, so tasty! 
If you like breakfast buffets,
you will really love Café Del
Lago—it is, by far, the largest
and the best breakfast buffet we
have ever experienced. It is set
in a beautiful location and is
priced like a great buffet back
home would be. We ate there
twice.  We took a turn at their
Italian restaurant Tramont for
dinner one night (www.mayan-
r e s o r t s . c o m / t h e - g r a n d -
mayan/nuevo-vallarta/tramonto)
and were pleasantly surprised—
hey, who know they knew
Italian?   We ate most of our
lunches by the pool at a wonder-
ful outdoor poolside
Mediterranean restaurant called
“Samba” — great hamburgers,
nachos, tacos, and all set in par-
adise. 
On our next to last evening
were had dinner at Punta Arena,
the resort’s seafood restaurant—
the setting is right on the beach
and is literally “to die for”—
especially at sunset; however, of
all the meals we had, this was
our least favorite. There are
many GREAT seafood restau-
rants in Puerto Vallarta; they
will grill an entire fish for you
with a choice of preparation
methods—Punta Arena was not
among them.
Our last evening  found us at
the newest restaurant on the
resort located at the Grand
Luxxe—they call it a Mexican
restaurant, but it was unlike any
Mexican food I had ever tast-
ed—it was elegant, scenic, and
the food was beyond deli-
cious—oh, and did I mention
the desserts?  
Mexico has changed and
especially in Puerto Vallarta—
and particularly at the Mayan
resorts the opportunity to treat
one’s taste buds to wonderful
food is now in line with the
beauty of the local area. 
What’s...
continued from pg. 34
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no limit in place. 
Higher Car Taxes Hurt the
Economy 
SB 653 would allow each of the 58 counties and more than 1,000
school districts to impose a new Vehicle License Fee (car tax) up to
1.35 percent. The VLF is intended as an “in-lieu” property tax (to
ease administration) and, therefore, should not exceed the 1 percent
cap imposed for other property taxes. If the rate varies by jurisdic-
tion, some counties and school districts will charge different rates
based on the use of the vehicles (commercial versus non-commercial
use) or the type of vehicle (different rate based on emissions, cylin-
ders, size, or weight). These issues not only raise concerns for tax-
payers subject to the tax, but raise costs to the state for administering
potentially divergent rules in each of the counties and school districts.
In addition, a local VLF would directly impact the sales of vehicles.
The auto industry has been hit particularly hard by the recession, and
this proposal will substantially compound the industry’s difficulties. 
Provides Counties and School Districts More Taxing
Authority Than Cities 
Under current law, general law cities and charter cities have sim-
ilar taxing authority (Government Code Section 37100.5). However,
a city’s taxing authority is much broader than a county’s taxing
authority, since cities can tax anything not prohibited by law, while
counties and school districts are limited to tax what is specified in the
law. Distinctions between city and other local government taxing
authority has been outlined in numerous court cases that employ the
theory of “Dillon’s Rule,” which says that a local government – in the
case of SB 653, county and school district governments – have only
the express power granted to it by the Legislature. California does not
need more than 1,000 new and different taxing approaches. 
Higher Energy Costs Hurt Commuters 
SB 653 would allow counties and school districts that have oil
and petroleum reserves to impose an oil severance tax. Increased
costs for oil production would be passed along to all of California’s
consumers at the pump, and the new taxes likely would reduce in-
state oil production. Because gas prices will rise as a result of
increased oil production costs, costs of doing business likewise will
increase. As the general costs of doing business in California
increase, business activity will slow, leading the state deeper into
recession. 
Controversial...
continued from pg. 24
SAN BERNARDINO COMMUNITY
COLLEGE DISTRICT AWARDED
$5 MILLION, 5 YEAR GRANT
TO ASSIST STUDENTS WITH
DISABILITIES
The San Bernardino Community College District (SBCCD)
Technology and Educational Support Services (TESS) offices will be
the new fiscal and oversight home, if not the physical location, of the
Alternate Text Production Center (ATPC), currently housed at
Ventura College. Awarded the $5 million grant by the California
Community Colleges Chancellor’s Office, the ATPC is the first pub-
licly funded, system-wide resource dedicated to serving the alternate
media needs of the largest post-secondary educational system in the
world. There are 112 community colleges in California and each of
them has equal access to the media services provided by the ATPC.
From existing print or electronic documents, the ATPC creates
alternate media products for use by California Community College
(CCC) students with print-related disabilities. These products consist
of electronic text files, electronic Braille files, Braille books and doc-
uments, and Tactile Graphics. Using state-of-the-art technologies, the
ATPC last year processed over 5,000 E-Text and 140 Braille textbook
requests for the CCCs.  As part of their fee-based option, the Center
can also provide alternative textbooks and music to students with dis-
abilities to all educational levels K-12, UC, CSU and private educa-
tional institutions. Last year more than 40 other educational institu-
tions were served.
SBCCD Chancellor Bruce Baron said “The primary purpose of
this grant is to improve the capacity of the California Community
College system to serve its disabled student population, specifically
the print-disabled students, a group comprised of the visually
impaired, learning disabled, physically disabled and those with
acquired brain injuries. Given the statewide fiscal cuts to the col-
leges’ Disabled Students Programs and Services (DSP&S), and the
numbers of service people returning from overseas conflicts with
acquired brain injuries, the ATPC program is more critical than ever.
We are very pleased to be part of that important effort.” 
Dr. Glen Kuck, executive director of TESS, noted that “The
SBCCD is committed to ensuring that a coordinated and comprehen-
sive approach continues to the provision of equal and immediate
access to print information in alternate formats to individuals with
print disabilities who are enrolled in the California community col-
leges. Under Title 5 regulations, colleges must promote and support
the maximum independence and integration of students with disabil-
ities. Those students must have an equal opportunity to benefit from
the instruction offered by the institution. The ATPC works in con-
junction with the DSP&S offices to make those goals attainable for
students with disabilities.”
The ATPC was located on the Ventura College campus from its
inception in 2001 until this year, when the program grant was award-
ed to the SBCCD beginning July 1, 2011. Given the specialized
nature of the staffing requirements and the production facilities, the
program facilities will stay in Ventura for the time being. At some
later date, it may be relocated to San Bernardino.
ATPC Director Michael Bastine said, “The ATPC team is thrilled
to remain intact as a production resource for our CCC students with
print-related disabilities. The entire SBCCD staff has been extremely
proactive and supportive in drafting a winning proposal and nurtur-
ing our center’s ongoing transition into the District.  The ATPC staff
is looking forward to having as many SBCCD people as possible
attend our Open House later this year.”
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2011 by IEBJ.
Top Health Care Medical Clinics/Groups in The Inland Empire
Ranked by number of licensed bedscontinued from page 29
Medical Group # of Physicians: Organization: Total Year Percentage of Urgent Nat. Accredited: Top Local Executive
Address Employed (IPA/Grp. Pract.) Employees Founded Prepaid Care Surg. Centers Title
City, State, Zip Contracted Patients Services Clinic/Group Phone/Fax
E-Mail Address
U.S. Health Works Medical Group 6 Day Occupational 17 1980 100% Yes No Eileen Jazo
38. 1760 Chicago Ave., Ste. J3 10 Health, Industrial No Clinic Manager
Riverside, CA 92507 Medicine (951) 781-2200/781-2220
U.S. Health Works Medical Group 6 Occupational 15 1980 100% Yes No Rosemary Lozano
39. 801 Corporate Center Dr., Ste. 130 10 Health, Industrial No Clinic Manager
Pomona, CA 91768 Medicine (909) 623-1954/623-4988
U.S. Health Works Medical Group 2 Occupational 22 1980 100% Yes No Joseph Balatazar
40. 2171 S. Grove Ave., Ste. A 5 Health, Industrial No Clinic Manager
Ontario, CA 91761 Medicine (909) 923-4080/930-0704
0 Dental 150 1971 90% Yes NA Carol Huie
Western University Medical Center 3 Family Practice 16 1983 90% Yes No Clinic Manager
41. 887 E. 2nd St., Ste. C Group No (909) 865-2565/865-2955
Pomona, CA 91766
lands that attract people from the
California coasts and pastures: it’s
an environment that cherishes inno-
vation and productivity. It is a welcoming spirit that generates cre-
ativity and opportunity.
Perhaps Texas’ most significant competitive advantage is the
absence of an income tax, whereas California has a steeply progres-
sive income tax that amounts to 55.5% of our general fund revenue.
In “Competitive States: Texas vs. California,” economists from the
Texas Public Policy Foundation write: “When hard economic times
arrive, progressive income taxes intensify the loss of revenues that
naturally occur. The higher spending obligations created during good
times pressure states to raise taxes higher than economical optimal in
an attempt ‘close the revenue hole.’”
Because Texas does not suffer from the progressive revenue
rollercoaster, its budget and economy have exhibited a remarkable
stability compared to California. Stability, combined with a unique
economic independence for families and investors, gives Texas the
edge.
If California hopes to rise again as a destination, rather than
become a residential scrapyard from which to flee, we should pay
attention to Texas. Otherwise, Californians will do as they’ve always
done, and find new ways to improve their lives.
It’s the American way. 
Note:  Assemblyman Mike Morrell can be contacted at the State
Capitol, Room 4102, Sacramento, CA 95814.  Phone (916) 319-
2063, Fax (916) 319-2163.
Op-Ed:...
continued from pg. 26
added, which is basically what we
see today when we think of
Carnegie Hall.  In addition to the
main hall, Tuthill included two other performance spaces:  a small
recital hall, known today as the Weill Recital Hall, and a mid-size
venue.  In 2003, Carnegie Hall re-opened it as Zankel Hall, which
is a newly renovated area dedicated to jazz and world music.
After passing the audition with the American Fine Arts
Festival judges, Jeffrey was chosen to play at one of their winners’
concerts where the performers would also be awarded certificates
of excellence.  This would be his first time visiting New York so
he was really excited for the opportunity he was given.  Jeffrey
was chosen to perform Rachmaninov’s Moment Musical op.16
no.4 inside of Weill Recital Hall.  Alongside Jeffrey, there were
also 37 other performers that were awarded at the May 8 perform-
ance and award ceremony who came from all over the U.S. includ-
ing: California,
Georgia, Illinois,
M a r y l a n d ,
Massachusetts, New
Jersey, and
Pennsylvania.
There is an old
joke that has become
part of the folklore of
the hall.  One of the
earliest print versions
of the joke tells:
Rumor is that a pedestrian on 57th Street, Manhattan, stopped
Jascha Heifetz and inquired, “Could you tell me how to get to
Carnegie Hall?” “Yes,” said Heifetz.  “Practice!”  Practice has def-
initely given Jeffrey the once-in-a-lifetime opportunity to play at
the famous Carnegie Hall on the same stage as many greats before
him.
Publisher’s Note:  During the past 23 years since we have pub-
lished the Inland Empire Business Journal, we have never printed
stories benefiting a personal friend.  We have made an exception
with Jeffrey Siu.  Because of his extrordinary musical talent, we
thought our subscribers would like to read about this 12-year-old
and his accomplishments.
Local Twelve...
continued from pg. 33
Carnegie Hall
Zorn specializes in the leasing,
sales and development of ware-
housing, distribution and manufac-
turing facilities throughout the
global industrial real estate market place. Previously, Zorn was a
principal of DAUM Commercial Real Estate Services in Inland
Empire where he was a top producer producing broker for past nine
years.
Siglar specializes in sales and leasing, sale-leaseback, tax
deferred (1031) exchanges, leased investments, build-to-suit, and
site search and acquisition, land development, and landlord and ten-
ant representation. Prior to joining Colliers, he was the top produc-
ing industrial specialist at DAUM
Executive...
continued from pg. 14
continued on page 39
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MANAGER’S BOOKSHELF
Best-selling Business Books
“Full Engagement! Inspire,
Motivate, and Bring Out the Best in
Your People,”
By Brian Tracy; AMACOM, New York,
New York; 2011; 226 pages; $22.00.
Here are the current top 10 best-selling books for business. The
list is compiled based on information received from retail book-
stores throughout the U.S.A.
1. “The Money Class: Learn to Create Your New American
Dream,” by Suze Orman (Random House Publishing…$26.00)(2)*
Creating savings and equity in a new world of investment. 
2. “Strengths Finder 2.0: A New and Updated Edition of the
Online Test from Gallup’s Now, Discover Your Strengths,” by
Tom Rath (Gallup Press…$22.95)(1)
Discover your strengths and integrate them with your career.
3. “The Little Book of Leadership: The 12.5 Strengths of
Responsible, Reliable, Remarkable Leaders That Create Results,
Rewards, and Resilience,” by Jeffrey Gitomer & Paul Hersey (John
Wiley & Son $22.00)(**)
A concise look at the fundamental traits of leadership.
4. “The Accidental Billionaires: The Founding of Facebook: A
Tale of Sex, Money, Genius, and Betrayal,” by Ben Bezrich
(Knopf Doubleday…$18.12)(3)
A business book that’s so juicy that Hollywood made it a movie. 
5. “The Millionaire Messenger: Make a Difference and a Fortune
Sharing Your Advice,” by Brendon Burchard (Morgan
James…$21.95)(4)
How to succeed in business as a mentoring super consultant.
6. “EntreLeadership: 20 Years of Practical Business Wisdom
from the Trenches by Dave Ramsey” (Simon &
Schuster…$26.00)**
Experienced advice on business leadership.
7 “Endgame: The End of the Debt SuperCycle and How It
Changes Everything,” by John F. Mauldin (John Wiley &
Sons…$27.95)(5)  
Why the end of debt piled on debt changes how we buy and invest.
8. “The 48 Laws of Power,” by Robert Green and Joost Eiffers
(Penguin Group…$20.00)(6)
Laws that apparently change very little over the years.
9. “Win: The Key Principles to Take Your Business from
Ordinary to Extraordinary,” by Frank I. Luntz
(Hyperion…$25.99)(8)
How biggest slump in decades can help you increase market share. 
10. “All the Devils Are Here: The Hidden History of the Financial
Crisis,” by Bethany McLean & Joe Nocera (Penguin
Group…$32.95)(9) 
The reality behind The Great Recession. 
____________________
*(1) -- Indicates a book’s previous position on the list.
** -- Indicates a book’s first appearance on the list.
It has been a tough three
years financially for most of
us, and we’re not yet out of the
woods. Even so, there are
hopeful indicators that the situ-
ation is turning around. Among
these are the growing number
of “how-to” books that are
once more targeting business
owners and managers. More
importantly, books like “Full
Engagement!” have re-focused
on the real engine of growth:
motivated employees who keep
customers coming back by sat-
isfying them.
Author Brian Tracy isn’t
breaking any new ground. In
fact, one of his first key infor-
mation sources is Aristotle.
What may seem to be a new
approach to motivating people
is actually one of the oldest.
Tracy puts it this way:
“Human beings, including
yourself, decide emotionally
and justify logically. We make
emotional decisions instanta-
neously, sometimes with a sin-
gle glance of a single piece of
information, and then we often
spend several hours or months
underpinning our emotional
decision with logical justifica-
tions.”
Tracy goes on to note:
“Aristotle talked about this
in his work Nichomachean
Ethics. He said that behind
every human motive there is a
further motive until you finally
arrive at the basic motive for
everything, and that is to be
happy.”
The author isn’t talking
about the mindless happiness
expressed in the movie, “The
Stepford Wives.” What he’s
talking about is an intelligent
approach that depends on the
hard work of senior and mid-
level managers. As Tracy
states:
“Organize the work, from
the first step in the hiring
process through to the final
step in the retirement ceremo-
ny, so that people are happy
with you, their work, their
coworkers, as well as in their
interactions with your cus-
tomers, suppliers, and vendors,
and in everything they do that
has an effect on your compa-
ny.”
Sound like an approach out
of the 1970s, or even the 60s?
Perhaps, but from 2006
through 2010 much of today’s
business management, from
owners to junior managers,
seem to have developed a seri-
ous case of amnesia about the
need for motivating employ-
ees. It’s not unusual to hear a
manager say about his employ-
ees, “What are they griping
about? They’ve got jobs,
haven’t they?” As Tracy often
implies throughout the book,
this type of comment begs the
question: There is no surer way
to measure business success
than by comparing employee
happiness and subsequent
motivation with a balance
sheet. Employees who don’t
care about customers’ needs
being met, soon find them-
selves without customers, and
the company without cash
flow. No cash flow, no profits.
No profits, no business.    
There are three areas of
importance in “Full
Engagement!” First, the book
reminds us that motivating
employees to satisfy clients is
an historically tested way of
building a business. When your
employees and managers for-
get this, you and they are
doomed to re-learn that lesson
the hard way. 
Second, there must be an
organized approach by owners
and managers to achieve the
goal of building motivation
among employees, suppliers,
and other stakeholders in the
business. The book offers plain
written methods and tech-
niques to make this possible.    
Third, Tracy lists 17 man-
agement principles to help
owners and managers become
more effective planners, com-
municators, leaders, and moti-
vators. Those are ambitious
goals and not easy to achieve,
especially in uncertain eco-
nomic times.
There’s one piece of advice
Tracy offers that isn’t often
seen in “how-to” business
books. It’s this:
“When you learn a new
ideal, resolve to take action on
it immediately. There is a
direct relationship between
how quickly you take action on
a new idea and how likely it is
that you will ever take action
on any new idea at all.” 
“Full Engagement!” is
June 2011
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kept informed of, and are
encouraged to appropriately
participate in, the company mis-
sion, vision, policies, and pro-
cedures as well as any signifi-
cant changes under considera-
tion. In other words, they are
given adequate opportunity to
convey their ideas and sugges-
tions to company leadership.
Managers at great workplaces
are unwavering in their commit-
ment to “management by walk-
ing around,” because they know
that this time-tested practice
promotes open communication
and minimizes potential prob-
lems. Great workplaces typical-
ly have company newsletters,
both electronic and print, that
regularly and effectively com-
municate the various opportuni-
ties available to staff and cus-
tomers.
7. Fiscal responsibility
Last, but certainly not least,
great workplaces are fiscally
prudent in the manner they
operate. They have detailed
multi-year business plans that
feature accurate income and
expense projections, conserva-
tive cash flow estimates, suffi-
cient funding for research,
development, infrastructure
maintenance, renovation and
expansion, and realistic cash
flow projections.
In addition, great businesses
rigorously monitor and adjust
their financial plans on a regular
basis and as circumstances dic-
tate. The know exactly how
much money will be required to
provide the quality products and
services their customers want
and expect as well the specific
costs associated with them.
It takes constant effort and
vigilance to be a truly great
workplace, but the end result is
well worth it.
For more information,
please contact Norm at norm-
spitzig@hotmail.com, 1-352-
735-5693, or visit
www.MasterClubAdvisors.com.
Seven...
continued from pg. 32
people.
Richard Bonar is manager
of the Dale Carnegie of the
Inland Empire. Bonar, and the
IE Dale Carnegie team have
designed and delivered perform-
ance-based learning programs
for hundreds of companies in
the Inland Empire during his
20-year tenure in the IE.
If you have a question or
need advice on a certain topic,
please visit our web site at
www.ie.dalecarnegie.com or e-
mail us at rbonar@ie.dale-
carnegie.com 909.938.3422.
The Anxious...
continued from pg. 31
environmental benefits includ-
ing no water usage for energy
production, a small land foot-
print with dual use potential,
and no permanent shadowing
or wildlife corridor disruption.
Additionally, SolFocus CPV
provides the shortest energy
payback and lowest greenhouse
gas (GHG) intensity of any
solar technology in solar-rich
regions like Coachella.
City of...
continued from pg. 28
Ovitt said he supported SB
446 because “as a long-time
resident and former Mayor of
Ontario, I know the importance
of Ontario International
Airport to the Inland Empire’s
economy. I also understand the
crucial role the airport must
play in meeting the long-term
demand for air travel in
Southern California.”
Earlier, the Southern
California Association of
Governments Regional
Council endorsed transferring
ONT to a regional airport
authority. The Council – com-
prised of 84 elected officials
representing 189 cities and six
counties in Southern
California.
Other endorsements have
come from the Los Angeles
Times, the Alliance for a
Regional Solution to Airport
Congestion (ARSAC), and a
growing number of city gov-
ernments including Inglewood,
Long Beach and Montclair.
Duttons...
continued from pg. 26
duce a number of multi award-
winning dessert wines.
Galleano stores and ages the
wines in 50-gallon barrels. The
stored wines include some port
or sherry wines, or wine forti-
fied with brandy to lock in nat-
ural sugars and raise the alcohol
content.  Their most famous
and best-selling wine would be
their Zinfandel. The grapes
began in Domenico’s time and
the end product is deep raspber-
ry in color and is full of charac-
ter with a full fruit flavor with a
hint of currant.  This is their
house wine and is what Don
drinks daily. Their Zinfandel
symbolizes the valley’s fasci-
nating history.  
In 2010, they’ve received
numerous awards for their
wines and to name a few:
Ancient Angelik awarded gold
at the LA County Fair Wine
Competition, Dos Rancheros
Zinfandel awarded silver at the
Pacific Rim Wine Competition,
and their Sherry Crema Cask III
was a silver medal winner at the
Jerry Mead New World
International Wine
Competition.
The Galleanos never hesi-
tate to share with visitors: their
family history, hospitality, or
their consistently great wines…
So find some time to stop by
and visit their winery and enjoy
what they have to offer. The
directions are easy: Get off the
Cantu-Galleano Ranch Road
Exit on Interstate 15.
Galleano...
continued from pg. 8
hospitals for these errors in
2008. But that’s not all we’re
doing. Just last month we
launched a new initiative called
the Partnership for Patients,
which we hope will save 60,000
lives by stopping millions of
preventable injuries and compli-
cations in patient care over the
next three years.
Already, more than 1,200
hospitals have pledged to sup-
port the Partnership for Patients.
Ask your local hospital to sign
up, if it hasn’t already.
Choosing a...
continued from pg. 6
proof that long-tested business
approaches are worth re-learn-
ing because they continue to
prove their value.
--Henry Holtzman
Full...
continued from pg. 38
Commercial Real Estate
Services for the past 12 years.
Siliken Solar Moves
Operation to Tijuana
Siliken Solar, a firm located
near San Diego, has moved its
manufacturing operation across
the border to Tijuana, Mexico.
The facility assembles solar
panels, and the move was
prompted by lower labor costs
in Tijuana – $4 to $5 an hour,
compared to $15 in San Diego –
and a lack of interest in
American-made products,
according to a company
spokesman. The Mexican facto-
ry, which uses equipment
moved from the San Diego
plant, opened in March and
employs about 250 people. It is
twice the size of the U.S. facili-
ty, which will be converted into
the company’s distribution and
logistics center.
Executive...
continued from pg. 37
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N E W B U S I N E S S County of San Bernardino
AA VICTOR ENTERPRISES
2275 E. FRANCIS ST.
ONTARIO, CA 91761
ADVISORFIX.COM
2235 PEGASUS WAY
WRIGHTWOOD, CA 92397
ALL TRADE REFRIGERA-
TION AND HVAC
700 E REDLANDS BLVD.
STE. U-173 
REDLANDS, CA 92373
BENNETT RADIATOR &
GENERAL AUTO REPAIR
9669 LARCH AVE. 
BLOOMINGTON, CA 92316
BIG BEAR PREMIER
CONCIERGE
596 PINE KNOT AVE. 
BIG BEAR LAKE, CA 92315
CASH, TRASH N 
TREASURES
602 AMIGOS ST. 
STE. B 
REDLANDS, CA 92373
COMPLETE FLEET
SERVICE
8174 BEECH AVE.
FONTANA, CA 92335
CREDIT 911 
RESTORATION
8361 ETIWANDA AVE. 
STE. G 
RANCHO CUCAMONGA,
CA 91739
EMPIRE LASER INC.
1777 W ARROW ROUTE
STE. 407 
UPLAND, CA 91786
EPIPHANY GRAPHICS
577 N. “D” ST. 
STE. 112F 
SAN BERNARDINO, CA
92401
ESBEYDI'S BEAUTY
SALON
18793 VALLEY BLVD. 
STE. C 
BLOOMINGTON, CA 92316
ESCAREN OF LOORS &
MORE
188 N. CENTRAL AVE.
UPLAND, CA 91786
FIRE DOLLS
33369 GOLD MOUNTAIN
RD. 
YUCAIPA, CA 92399
GAMBLE CONSTRUCTION
10808 FOOTHILL BLVD.
RANCHO CUCAMONGA,
CA 91730
GLOBAL CONSULTING
3601 HANFORD AVE.
YUCCA VALLEY, CA 92284
HD BEAUTY SUPPLY
12180 RIDGECREST RD. 
STE. 422 
VICTORVILLE, CA 92395
HISPANIC MEDIA & 
MARKETING
17371 SEVILLE CT.
FONTANA, CA 92335
INNOVATIVE UPGRADE
SOLUTIONS
3601 HANFORD AVE.
YUCCA VALLEY, CA 92284
J&A BAKERY & DONUTS
11515 CEDAR AVE. 
BLOOMINGTON, CA 92316
J&J GRAPHIX
2448 W. SUNRISE DR. 
RIALTO, CA 92377
JD TECH SERVICE
1420 HUNTER DR.
REDLANDS, CA 92374
KAIA’ F.I.T. REDLANDS
700 E REDLANDS BLVD.
STE. U-173 
REDLANDS, CA 92373
KOUNT ME IN 
ENTERTAINMENT
2936 N LOMA AVE. 
STE. 35 
SAN BERNARDINO, CA
92404
LA POBLANA MI 
RANCHITO MARKET
1842 PUENTE AVE. 
BALDWIN PARK, CA 91706
LIBERTY RECYCLING
770 E BASELINE ST. 
SAN BERNARDINO, CA
92410
LOS PAISAS BROTHERS
AUTO SERVICE
2127 W. HIGHLAND AVE.
SAN BERNARDINO, CA
92418
MONARQ BUSINESS
SOLUTIONS
3374 CLIPPER DR. CHINO
HILLS, CA 91709
MOTEL 7
1400 W. MAIN ST.
BARSTOW, CA 92311
MOUNTAIN COLLEGE
1383 SHAY RD. 
BIG BEAR CITY, CA 92314
MOUNTAIN UNIVERSITY
1383 SHAY RD. 
BIG BEAR CITY, CA 92314
NATURAL HEALING
THERAPY CENTER
1280 E. COOLEY DR. 
STE. 20 
COLTON, CA 92324
PRIORITY PROPERTY
MANAGEMENT
2715 CEDAR ST.
SAN BERNARDINO, CA
92404
QUALITY TIRE SHOP
11411 CEDAR AVE. 
BLOOMINGTON, CA 92316
SAVAGE AUTO 
TRANSPORT
20539 MOCKINGBIRD AVE.
APPLE VALLEY, CA 92308
SERRANO SERVICES
7758 LANKERSHIM AVE.
HIGHLAND, CA 92346
SHIBUYA
1 MILLS CIR.
ONTARIO, CA 91764
SHIRT SHANTY
684 PINE KNOT AVE.
BIG BEAR LAKE, CA 92315
SPORTS “R” US
17565 VALLEY BLVD.
FONTANA, CA 92316
SPS REALTY GROUP
12209 MARTINIQUE ST.
VICTORVILLE, CA 92392
STILL Z FITNESS
420 S. RIVERSIDE AVE. 
STE. 203 
RIALTO, CA 92376
DARSHANSET PLAYLAND
CLEANING AND
MAINTENANCE
1038 WESTERN DR.
COLTON, CA 92324
(909)825-3615
DEL MAR PAINTING
363 E 16TH ST.
SAN BERNARDINO, CA
92404
DESERT CONSTRUCTION
SERVICES, INC
16687 MENAHKA RD.
APPLE VALLEY, CA 92307
DIRECT SHOWER DOOR
& INSTALLATION
1943 N. CAMPUS AVE.
STE. 361
UPLAND, CA 91784
DIRECT TOWING &
TRANSPORT
12975 LAKOTA RD.
APPLE VALLEY, CA 92308
DONE RIGHT ROOFING
21461 DEL ORO RD.
APPLE VALLEY, CA 92308
E & A CONSTRUCTION
57419 ONAGA TR.
YUCCA VALLEY, CA 92284
EL DORADO PALMS
35218 FIR AVE.
YUCAIPA, CA 92399
EMPIRE COLLISION
CENTER
1775 1/2 FOOTHILL BLVD.
UPLAND, CA 91786
EVANS PRIVATE
SECURITY
13220 MORNING SKY CT.
VICTORVILLE, CA 92392
EXPRESS MOBILE
PHOTO SHOP
7585 MONTROSE AVE.
HESPERIA, CA 92345
FIRST GLOBAL
FINANCIAL GROUP INC.
2248 NORTE VISTA DR.
CHINO HILLS, CA 91709
FUTURE MEDIA
1408 W. MARSHAL BLVD.
SAN BERNARDINO, CA
92405
GARDNER CREATIVE
VENTURES
108 W. AEROPLANE BLVD.
BIG BEAR CITY, CA 92314
GOLD HUNTERS
17262 IVY AVE.
FONTANA, CA 92335
GOLDENWEST DENTAL
CLINIC INC.
202 W. FOOTHILL BLVD.
RIALTO, CA 92376
GREEN HIPPO PLUMBING
807 EAST I ST.
ONTARIO, CA 91764
H & H PROPERTY MGMT
12668 BAR HARBOR ST.
VICTORVILLE, CA 92392
HAVE COMPUTER
WILL TRAVEL
18415 JONATHAN ST.
STE. D
ADELANTO, CA 92301
HAVEN HOME
FURNISHINGS
19 E. CITRUS ST.
STE. 102
REDLANDS, CA 92373
HESPERIA WIRELESS
15555 MAIN ST.
STE. A10
HESPERIA, CA 92345
H2-0-TO GO
5080 MONO RD.
PHELAN, CA 92371
INLAND EMPIRE PRIVATE
DRIVERS
1757 E. GRANADA CT.
ONTARIO, CA 91764
J & J CASH WORKS
1005 W. REDLANDS BLVD.
REDLANDS, CA 92373
LOLAS MEXICAN
RESTAURANT
21290 BEAR VALLEY RD.
STE. 105-106
APPLE VALLEY, CA 92308
LOMELI-ZAVALA
22310 BARTON RD.
GRAND TERRACE, CA
92313
LOW PRICE AUTO SALES
16635 FOOTHILL BLVD.
FONTANA, CA 92335
LST LAWN CARE
AND MORE
12995 TAMARISK RD.
VICTORVILLE, CA 92395
M V CUSTOM INTERIOR
CABINETS
17435 CATALPA ST.
STE. 1B
HESPERIA, CA 92345
MASTERCUTS
ONE MILLS CIR.
STE. 106
ONTARIO, CA 91764
MERRY MOODS
CLEANING
10832 HICKORY ST.
ADELANTO, CA 92301
MI CASA SOLUTIONS
154-A WEST FOOTHILL
BLVD.
STE. 322
UPLAND, CA 91786
MIRAGE CLUB
12403 DANDELION WAY
VICTORVILLE, CA 92392
ML AND ASSOCIATES
13819 FOOTHILL BLVD.
STE. J-109
FONTANA, CA 92335
NATIONWIDE NOTARIES
595 N LACADENA DR.
COLTON, CA 92324
NINE-EIGHT APPAREL
TRANSPORTATION
5604 N. F ST.
SAN BERNARDINO, CA
92407
NOEL’S TAX SERVICES
204 GRAYSON WAY
STE. A
UPLAND, CA 91786
NORTH AMERICAN
HOME FUNDING
15450 W. SAND ST.
STE. 109
VICTORVILLE, CA 92392
OIL CAN HENRY’S
35126 YUCAIPA BLVD.
YUCAIPA, CA 92399
POLYNESIAN CAFE
3055 S. ARCHIBALD AVE.
STE. F
ONTARIO, CA 91761
PROFESSIONAIL
15683 ROY ROGERS DR.
STE. B-204
VICTORVILLE, CA 92394
R & B CUSTOM CABINETS
17396 MUSKRAT AVE.
ADELANTO, CA 92301
R & J TATE GENERAL
PARTNERSHIP
10180 E AVE.
HESPERIA, CA 92345
RAMCO UPKEEP
5939 SEABISCUIT CT.
RANCHO CUCAMONGA,
CA 91739
REACTION REALTY
EXECUTIVES
1608 SUNDOWN CT
REDLANDS, CA 92374
REAL ESTATE SOLUTIONS
73287 ADOBE CIR.
TWENTYNINE PALMS, CA
92277
REFLECTIONS
14564 PERAL RD.
VICTORVILLE, CA 92392
REGIS SALON
14400 BEAR VALLEY RD.
STE. 233
VICTORVILLE, CA 92392
RGS DEVELOPMENT
GROUP
6413 N. ASHLEY CT.
SAN BERNARDINO, CA
92407
RMC CLEAN SWEEP
14444 QUINNAULT RD.
APPLE VALLEY, CA 92307
S&R JONES PROPERTY
MANAGEMENT
11725 DESERT GLEN ST.
ADELANTO, CA 92301
SANDY’S ENTERPRISES
8936 YEW ST.
RANCHO CUCAMONGA,
CA 91730
SLI DESIGNS
13329 JENNA CT.
VICTORVILLE, CA 92392
SMITTY’S HAULING
25635 HI LN.
TWIN PEAKS, CA 92391
SOLAR MOBILE NOTARY
9630 MESA VISTA ST.
APPLE VALLEY, CA 92308
SOLUCION LATINO
AMERICA
17474 FOOTHILL BLVD.
STE. B
FONTANA, CA 92335
SUNDANCE ROOFING
24553 COMMUNITY BLVD.
HINKLEY, CA 92347
SWEET TREATS
1843 KINGSBURY DR.
REDLANDS, CA 92374
THE HANDYMAN
EXPRESS
2029 LA PALMA
UPLAND, CA 91784
THE UPPER ROOM
CARDS AND MORE
12915 BORDEAUX CT.
RANCHO CUCAMONGA,
CA 91739
THOMPSON &
ASSOCIATES INS.
2743 S. SANDPIPER AVE.
ONTARIO, CA 91761
TORTAS LAS GLORIAS #3
331 E. 9TH ST.
STE. 7
SAN BERNARDINO, CA
92410
TRACER ELITE
7630 CLOUDY BAY CT
RANCHO CUCAMONGA,
CA 91739
N E W B U S I N E S S County of Riverside
MINUTE MASSAGE
620 W. COLTON AVE.
STE. C
REDLANDS, CA 92374
MORGA, MARGARET
1734 SHARON CT.
BEAUMONT, CA 92223
PHO THO
40250 MURRIETA HOT
SPRINGS RD.
STE. 101 AND 102
MURRIETA CA 92563
KEYSTONE REFERRALS
7774 MAGNOLIA AVE.
STE. 7
RIVERSIDE CA 92504
YOUNGQUIST, PATRICK
ALLEN
7774 MAGNOLIA AVE.
STE. 7
RIVERSIDE, CA 92504
DESIGNER CONCRETE
CONSTRUCTION
18692 GLASS MOUNTAIN
DR.
RIVERSIDE, CA 92504
LANE, JAMES CORBIN
18692 GLASS MOUNTAIN
DR.
RIVERSIDE, CA 92504
TOOTH FAIRY DENTAL
OFFICE OF SOPHEAP
DMD
19040 VAN BUREN BLVD.
STE. 111
RIVERSIDE, CA 92508
TANG, SOPHEAP
1922 SILVERWOOD CIR.
CORONA, CA 92881
JOCKHITCH
35489 EL DIAMANTE DR.
WILDOMAR, CA 92595
CUMMINGS, GAIL
WILLIAMS
35489 EL DIAMANTE DR.
WILDOMAR, CA 92595
JOCKHITCH
35489 EL DIAMANTE DR.
WILDOMAR, CA 92595
CUMMINGS, RUSSELL
WILLIAM
35489 EL DIAMANTE DR.
WILDOMAR, CA 92595
SETTLEMENT SOURCE
144 E. EMERSON 
STE. A
ORANGE, CA 92865
KEY ASSET SOLUTIONS,
INC.
144 E. EMERSON
STE. A
ORANGE, CA 92865
MAACO COLLISION
REPAIR AND AUTO 
PAINTING
3800 WENTWORTH DR.
HEMET, CA 92545
CAL-SMITH, INC.
47990 HIGHWAY 371
AGUANGA, CA 92536
WATSON TAX & 
FINANCIAL SERVICE
11696 PROSPERITY LN.
MORENO VALLEY, CA
92557
EUFARE, INC
11697 PROSPERITY LN.
MORENO VALLEY, CA
92557
JG & ASSOCIATES
24421 SAGE CREST CIR.
MURRIETA, CA 92562
GIBBS, JASON ROBERT
24421 SAGE CREST CIR.
MURRIETA, CA 92562
DINAMIC CONSULTING
40020 CALLE BANDIDO
MURRIETA, CA 92562
AYUB, OSCAR
40020 CALLE BANDIDO
MURRIETA, CA 92562
TRI-TAX CORONA 109
80 W. GRAND BLVD.
CORONA, CA 92882
CARMONA, BERTHA
MARTINEZ
13900 ELLIS PARK TRAIL
CORONA, CA 92880
CORONA TAX SERVICES
80 W. GRAND BLVD.
CORONA, CA 92882
SANDOVAL OSCAR
13343 LILYROSE ST.
CORONA, CA 92880
DREAM DINNERS 
TEMECULA
31757 TEMECULA
PARKWAY
STE. E
TEMECULA, CA 92592
MINIKAT LLC
31757 TEMECULA
PARKWAY
STE. E
TEMECULA, CA 92592
ROY'S LIQUOR
22594 ALESSANDRO BLVD.
MORENO VALLEY, CA
92553
SEDER, MTANOS
GEORGES
26647 OPAL ST.
MORENO VALLEY, CA
92555
ROY'S QUICK STORE
22594 ALESSANDRO BLVD.
MORENO VALLEY, CA
92553
SEDER, SADALAH
GEORGES
24121 SUNNYMEAD BLVD.
MORENO VALLEY, CA
92553
CAPTIVATING 
PHOTOGRAPHY
26041 SANQUINTON AVE.
MENIFEE, CA 92584
VANLEEUWEN,
JONATHAN ASHLEY
26041 SANQUINTIN AVE.
MENIFEE, CA 92584
CAPTIVATING 
PHOTOGRAPHY
26041 SANQUINTON AVE.
MENIFEE, CA 92584
VANLEEUWEN, 
KATHERINE DANIELLE
26041 SAN QUINTIN AVE.
MENIFEE, CA 92584
NICHOLAS LUCE 
PHOTOGRAPHY
244 FINLEY AVE.
BEAUMONT, CA 92223
LUCE, NICHOLAS 
GORDON
244 FINLEY AVE.
BEAUMONT, CA 92223
QUALIFY 2 MODIFY
4365 ALDRICH CT.
RIVERSIDE, CA 92503
BROWN, CURTIS EUGENE
4365 ALDRICH CT.
RIVERSIDE, CA 92503
CUSTOM ROCKS
4365 ALDRICH CT.
RIVERSIDE, CA 92503
BROWN, MICHELLE
CHEYENNE
4365 ALDRICH CT.
RIVERSIDE, CA 92503
L & R HANDYMAN 
SERVICES
41124 MCDOWELL ST.
HEMET, CA 92544
BOYLE, LISA HELENE
41124 MCDOWELL ST.
HEMET, CA 92544
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TRAVELODGE
SAN BERNARDINO
1280 SOUTH E ST.
SAN BERNARDINO, CA
92408
A & J GLOBAL TRAINING
12530 CABALLERO CT.
VICTORVILLE, CA 92392
A WARM AFTERNOON
12445 LILY CT.
RANCHO CUCAMONGA,
CA 91739
ABY’S FASHION
10660 S SIERRA AVE.
STE. C
FONTANA, CA 92337
ADVANCED
SUPPLEMENTAL
THERAPIES
13591 YORBA AVE.
CHINO, CA 91710
AFFILIATED MORTGAGE
SERVICES
7168 ARCHIBALD AVE. 
STE. 100
ALTA LOMA, CA 91701
ALEXI’S SUNGLASSES
9773 SIERRA AVE. 
STE. C12
FONTANA, CA 92335
JB PERFORMANCE
15383 BRANT DR.
FONTANA, CA 92336
MOMMY PLAYDATES
2505 W. FOOTHILL
STE. 146
SAN BERNARDINO, CA
92410
NEWMAN LAW GROUP
10535 FOOTHILL BLVD.
STE. 300
RANCHO CUCAMONGA,
CA 91730
NEWPORT TRUCK SALES
611 E. BARKER BLVD.
BIG BEAR CITY, CA 92314
NIGHTINGALE’S 
COMPANIONS AND
CAREGIVERS
929 E. FOOTHILL BLVD.
STE. 76
UPLAND, CA 91786
ORASI PRODUCTIONS
1073 AGUA CALIENTE
COLTON, CA 92324
ORIENTAL ENTERPRISE
73644 29 PALMS HIGHWAY
29 PALMS, CA 92277
PAINT BY THREADS
11809 LA COSTA CT.
YUCAIPA, CA 92399
PAPA JOES PIZZA
1616 E. WASHINGTON ST.
COLTON, CA 92324
PHANTOM FRIESIANS
16547 NAVAJO RD.
APPLE VALLEY, CA 92307
POPEYE’S SMOKESHOP
13738 BEAR VALLEY RD.
STE. E1
VICTORVILLE, CA 92392
RAY’S LIQUOR
12838 FOOTHILL BLVD.
RANCHO CUCAMONGA,
CA 91739
RED’S HAULING
12279 FREMONT ST.
YUCAIPA, CA 92399
RLT JOINT VENTURE
257 CLARK ST.
UPLAND, CA 91784
SALAZAR SERVICES
128 EAST G ST.
STE. 201-202
COLTON, CA 92324
SENIOR EXECUTIVE
RECRUITERS
1540 BARTON RD.,
STE. 252
REDLANDS, CA 92373
SIGNATURE
CONCIERGE/ERRAND
SERVICES
280 FOREST CIR.
CRESTLINE, CA 92325
SOCAL AUTO ROADSIDE
SERVICE
35562 AVE. E
YUCAIPA, CA 92399
TAQUERIA LAS TORRES
840 N. MEDICAL
CENTER DR.
SAN BERNARDINO, CA
92411
TLC RV STORAGE
KORRAL
4943 HOLT BLVD.
MONTCLAIR, CA 91763
TRAINING ABILITY
SKILLS KNOWLEDGE
29342 CLEAR VIEW LN.
HIGHLAND, CA 92346
ULTIMATE TAEKWONDO
OF RANCHO CUCAMONGA
7890 HAVEN AVE.
STE. 19
RANCHO CUCAMONGA,
CA 91730
ADVANTAGE HOME
INVENTORY SERVICE
494 S. MACY ST.
STE. 56
SAN BERNARDINO, CA
92410
AJ TRANSPORT SERVICES
13659 BALBOA CT.
FONTANA, CA 92336
ALL PLAYTIME JUMPERS
34346 SHERWOOD DR.
YUCAIPA, CA 92399
ANMCO USA
11047 GETTYSBURG DR.
ALTA LOMA, CA 91737
APARTMENT
ASSOCIATION GREATER
INLAND EMPIRE
10630 TOWN CENTER DR.
STE. 116
RANCHO CUCAMONGA,
CA 91730
BANUELOS LANDSCAPE
& CONCRETE INC.
8725 JAGATAI ST.
OAK HILLS, CA 92344
BEAR COFFEE & MORE
40827 STONE RD.
BIG BEAR LAKE, CA 92315
BIRDIE’S FLOWERS AND
DECOR
562 E. G ST.
ONTARIO, CA 91764
BOTANICAL BLOSSOMS
916 E. BARKER BLVD.
BIG BEAR CITY, CA 92314
BUSTOS BATTERY
COMPANY
17435 CATALPA ST.
STE. 1AA
HESPERIA, CA 92392
C.S. GARDENING
10272 FELIPE AVE.
MONTCLAIR, CA 91763
CAMACHO INSPECTIONS
11535 CLARIDGE DR.
RANCHO CUCAMONGA,
CA 91730
CHECK BY
CHECK- CHINO A
5275 RIVERSIDE DR.
CHINO, CA 91710
COLORSCAPE
PAINTING CO.
18176 YUCCA ST.
HESPERIA, CA 92345
COMMUNITY XING
5138 PICASSO DR.
CHINO HILL, CA 91709
DIESEL LAB
15305 MANILA DR.
FONTANA, CA 92337
DRYER VENT CLEARING
SPECIALIST
305 N. 2ND AVE.
STE. 118
UPLAND, CA 91786
E-MODIFICATIONS
222 N. MOUNTAIN AVE.
STE. 108-A
UPLAND, CA 91786
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MR. HANDYMAN 
SERVICES
41124 MCDOWELL ST.
HEMET, CA 92544
BOYLE, ROBERT
41124 MCDOWELL ST.
HEMET, CA 92544
JNC NATIVE PLANTS
127 BUINESS CENTER DR.
STE. C
CORONA, CA 92880
PROMLAP, JAMES
1128 HARE AVE.
WALNUT, CA 91789
JNC NATIVE PLANTS
127 BUINESS CENTER DR.
STE. C
CORONA, CA 92880
RATANABHOKA
VEERANAT
1243 DORIS LN.
STE. 105
CORONA, CA 92882
NATIVE PLANTS AND
MORE
127 BUINESS CENTER DR.
STE. C
CORONA, CA 92880
WEAVER CHRIS DUNCAN
2622 MARUERITE PWKY
STE. 224
MISSION VIEJO, CA 92692
PRS ROOFING & 
REMODEL INC.
3443 BROKEN FEATHER
DR.
NORCO CA, 92860
ROOFING & REMODEL
SERVICES
3443 BROKEN FEATHER
DR.
NORCO, CA 92860
WHOLE SALE RETAIL
LEASING AUTO SALE INC
27598 HWY 74
ROMOLAND, CA 92585
WHOLESALE AUTOSALE
INC
27197 SUN CITY BLVD.
SUN CITY, CA 92586
EMPIRE ENGINEERING
CO
370 W. SAN RAFAEL RD.
STE. 6
PALM SPRINGS, CA 92262
FURMAN, KEITH JAMES
675 W. LOS FELICES CIR.
PALM SPRINGS, CA 92262
PROFESSIONAL INCOME
TAX SERVICE
637 BEAUMONT AVE.
BEAUMONT, CA 92223
HALL, CONNIE LYNN
41665 JOHNSTON AVE
HEMET, CA 92544
V & B CUSTOM CABINETS
4364 FORT DR.
RIVERSIDE, CA 92509
LOPEZ, HUMBERTO
9000 ELM ST.
LOS ANGELES, CA 90002
LUVY’S PET SITTERS
14098 QUAILRIDGE DR.
RIVERSIDE, CA 92503
SELAYA, AUDREY
ELIZABETH
14098 QUAILRIDGE DR.
RIVERSIDE, CA 92503
JOAN’S DISCOUNT TIRE
1220 G ST.
PERRIS, CA 92570
HERNANDEZ, JOAN
DARRA
14838 MASLINE
BALWIN PARK, CA 91706
CYCOLOGY101.COM
231 W. WILSON ST.
BANNING, CA 92220
FRIIS, COLLEEN 
RASHFORD
231 W. WILSON ST.
BANNING, CA 92220
CYCOLOGYSTEPS.COM
231 W. WILSON ST.
BANNING, CA 92220
FRIIS, MARK DOUGLAS
231 W. WILSON ST.
BANNING, CA 92220
WALL MOUNT GUYS
6050 COLONIA DR.
RIVERSIDE, CA 92506
GARCIA, HECTOR
6050 COLONIA DR.
RIVERSIDE, CA 92506
WALL MOUNT GUYS
6050 COLONIA DR.
RIVERSIDE, CA 92506
SANTIAGO, IVAN JOSE
4025 CEY CT.
RIVERSIDE, CA 92501
BYD INTERNATIONAL
11691 GARAMERCY PL.
RIVERSIDE, CA 92505
THOMAS JR, HENOCH
11691 GRMERCY PL.
RIVERSIDE, CA 92505
ROCKSIDE MUSIC
11691 GARAMERCY PL.
RIVERSIDE, CA 92505
THOMAS JR, HENOCH
11691 GRMERCY PL.
RIVERSIDE, CA 92505
PAYMENT PROCESSING
DEPARTMENT
515 S FLOWER ST.
STE. 36
RIVERSIDE, CA 92505
LUCY’S APPAREL
22500 TOWN CIR.
STE. 1121
MORENO VALLEY, CA
92553
HOLGUIN, LUCIA ISABEL
11054 SEA JADE LN.
FONTANA, CA 92337
AFI BIOPHARMA
CONSULTING
266 STRADA NOVA
PALM DESERT, CA 92260
INFUSINO, ALBERT “F”
266 STRADA NOVA
PALM DESERT, CA 92260
DESERT MOUNTAIN
FINANCIAL
82549 HUGHES DR.
INDIO, CA 92253
WARFE DM FINANCIAL
CORP.
79565 VIA SIN CUIDADO
LA QUINTA, CA 92253
ROSE’S ELDERLY CARE
2925 EAST ESCOBA DR.
STE. 117
PALM SPRINGS, CA 92264
GOMEZ, ROSARIO
2925 EAST ESCOBA DR.
STE. 117
PALM SPRINGS, CA 92264
AMERICAN WROUGHT
IRON
74370 OLD PROSPECTOR
TRAIL
PALM DESERT, CA 92260
FLAUM, JEFFREY SCOTT
74370 OLD PROSPECTOR
TRAIL
PALM DESERT, CA 92260
ACME PROPERTY
MANAGEMENT
59941 HORSE CANYON RD.
MT. CENTER, CA 92561
GENETTI, JOHN 
ANTHONY
59941 HORSE CANYON RD.
MT. CENTER, CA 92561
CALCOUPONS.COM
59941 HORSE CANYON RD.
MT. CENTER, CA 92561
GENETTI'S NUMBER ONE
SERVICE
59941 HORSE CANYON RD.
MT. CENTER, CA 92561
V.I.P AUTO DETAILING
69301 35TH AVE.
CATHEDRAL CITY, CA
92234
MEDINA, PASTOR
69301 35TH AVE.
CATHEDRAL CITY, CA
92234
DEVINE GIFTS
43500 MONTEREY AVE.
PALM DESERT, CA 92260
WALTON, WESLEY LYNN
128 W SAN CARLOS RD.
PALM SPRINGS, CA 92262
FACE LIFT IN A BOTTLE
74159 ASTER DR.
PALM DESERT, CA 92260
WHITTINGTON & 
ASSOCIATES LLC
74159 ASTER DR.
PALM DESERT, CA 92260
GREEN RV
74159 ASTER DR.
PALM DESERT, CA 92260
ALISON SCOTTERS
TRADE
74159 ASTER DR.
PALM DESERT, CA 92260
HAIR RAISING 
EXPERIENCE
74159 ASTER DR.
PALM DESERT, CA 92260
ALL FOR ONE, AND ONE
FOR ALL SERVICES
74159 ASTER DR.
PALM DESERT, CA 92260
HEALING & 
COMPFORTING TEA
74159 ASTER DR.
PALM DESERT, CA 92260
WHITTINGTON LLC
74159 ASTER DR.
PALM DESERT, CA 92260
UNITED CHARITIES 
SERVICES
74159 ASTER DR.
PALM DESERT, CA 92260
LAW FIRM AND 
WHITTINGTON SERVICES
74159 ASTER DR.
PALM DESERT, CA 92260
ASTLE, BOYD “H”
74711 DILLON RD.
STE. 1020
DESERT HOT SPRINGS, CA
92241
ROSE MORTUARY AND
CREMATORY
66424 PIERSON BLVD.
DESERT HOT SPRINGS, CA
92240
VRADENBURG, TAMARA
ROSE-MARIE
64068 TAOS MTN. CT.
DESERT HOT SPRINGS, CA
92240
ROSIES FINAL SERVICES
TO PEACE
66424 PIERSON BLVD.
DESERT HOT SPRINGS, CA
92240
VRANDENBURG, JORDAN
ROSS
64068 TAOS MTN. CT.
DESERT HOT SPRINGS, CA
92240
VERDUGO’S WINDOW
CLEANING
53-124 CALLE AVILA
COACHELLA, CA 92236
VERDUGO, FEDERICO
53-124 CALLE AVILA
COACHELLA, CA 92236
WRIGHT SERVICE
81552 RANCHO SANTANA
DR.
LA QUINTA, CA 92253
WASTE WRIGHT L.L.C.
81552 RANCHO SANTANA
DR.
LA QUINTA, CA 92253
COACHELLA SOFTWARE
1233 S. TIFFANY CIR. 
PALM SPRINGS, CA 92262
FIEDLER, JAMES 
STANLEY
1233 S. TIFFANY CIR. 
PALM SPRINGS, CA 92262
COACHELLA SOFTWARE
1233 S. TIFFANY CIR. 
PALM SPRINGS, CA 92262
LYNN, MELVYN STUART
2255 S. YOSEMETE DR.
PALM SPRINGS, CA 92264
QUILTALBUM
1233 S. TIFFANY CIR. 
PALM SPRINGS, CA 92262
FIEDLER, JAMES 
STANLEY
1233 S. TIFFANY CIR. 
PALM SPRINGS, CA 92262
MARLEAN’S CO.
1233 S. TIFFANY CIR. 
PALM SPRINGS, CA 92262
LYNN, MELVYN STUART
2255 S. YOSEMETE DR.
PALM SPRINGS, CA 92264
OPEN SKYY MARKETING
79794 EAGLE BEND
INDIO, CA 92201
WRIGHT, TODD
79794 EAGLE BEND
INDIO, CA 92201
SNOOKIE’S FOOTSIES,
INC
78-377 HWY 111
LA QUINTA, CA 92253
CIRENIA RADIO
27745 AVE MARAVILLA
CATHEDRAL CITY, CA
92234
GUERRERO, CIRENIA
27745 AVE MARAVILLA
CATHEDRAL CITY, CA
92234
JUDSON APPRAISALS
37136 SPRINGDALE AVE.
PALM DESERT, CA 92211
JUDSON, ROGER 
KENNETH
37136 SPRINGDALE AVE.
PALM DESERT, CA 92211
BR CLEANING
82559 PISA LN.
INDIO, CA 92203
ROSAS, BELEN
82559 PISA LN.
INDIO, CA 92203
MEDICAL AND SKIN SPA
44600 INDIAN WELLS LN.
INDIAN WELLS, CA 92210
RICHARD M. FOX PC
78365 HWY 111
LA QUINTA, CA 92253
MAIDS OF CHOICE
30123 WINTER DR.
CATHEDRAL CITY, CA
92234
LOZANO, JESSICA LYNN
30123 WINTER DR.
CATHEDRAL CITY, CA
92234
MIRACLE MAID 
CLEANING
30123 WINTER DR.
CATHEDRAL CITY, CA
92234
LOZANO, MARCO
30123 WINTER DR.
CATHEDRAL CITY, CA
92234
DAZZLIN DAISIES
32010 ELSINORE HEIGHTS
DR
WILDOMAR, CA 92595
ARCHER, TRISHA LYNNE
32010 ELSINORE HEIGHTS
DR.
WILDOMAR, CA 92595
FLOWERS DIRECT
32010 ELSINORE HEIGHTS
DR
WILDOMAR, CA 92595
BALDRICH, JOAN ESPINA
41 VISTA PALERMO
LAKE ELSINORE, CA 92532
KIDSBIZ CHILDCARE
2356 E DEVONSHIRE AVE. 
HEMET, CA 92544
BLAKE, MARGARET
SYDNEY
2356 E. DEVONSHIRE AVE.
HEMET, CA 92544
ADKINS & ASSOCIATES
19447 ELDORADO RD.
PERRIS, CA 92570
ADKINS, CHRIS DALE
19447 ELDORADO RD.
PERRIS, CA 92570
DUNDEE INVESTMENTS
11065 COODY CT.
BEAUMONT, CA 92223
CASTRO BUTTER,
ENRIQUE
11065 COODY CT.
BEAUMONT, CA 92223
MD HEATING AND AIR
CONDITIONING
16984 MOCKINGBIRD 
CANYON RD.
RIVERSIDE, CA 92504
DE LA TORRE, MIGUEL
16984 MOCKINGBIRD 
CANYON RD.
RIVERSIDE, CA 92504
MD HEATING AND AIR
CONDITIONING
16984 MOCKINGBIRD 
CANYON RD.
RIVERSIDE, CA 92504
DE LA TORRE, PATRICIA
16984 MOCKINGBIRD 
CANYON RD.
RIVERSIDE, CA 92504
ACCREDITED APPRAISAL
43246 CORTE ARGENTO
TEMECULA, CA 92592
N E W B U S I N E S S County of Riverside
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Vacations in Mexico? Now?
By Brian Hoerning
The weather in Los
Angeles was typical for
March; one day cold and the
next day hot. Not so south of
the border, in Mexico.  We
boarded our flight at LAX, and
two and a half hours later, a
warm tropical breeze greeted
us as we exited the airport for
our vacation destination in
Puerto Vallarta, Mexico. 
My wife and I took our
first vacation in Mexico in
1983 and have continued to go
back every few years. Most all
of our trips have been time-
share trades. In previous stays
in Puerto Vallarta we’ve
stayed at the Westin, Villas
Vallarta, The Sheraton
Buganvilias and the Mayan
Palace—this would be our
third trip to one of the Mayan
property resorts.
We took a taxi directly
from the airport for a short
ride to The Grand Mayan
Resort in Nuevo Vallarta.
Because of all the drug-related
violence occurring in Mexico,
we were somewhat apprehen-
sive about taking this trip in
the first place. We had last vis-
ited Puerto Vallarta in 2008
and were cautious even then.
We stayed at the Sheraton
Buganvilias, which is located
close to downtown. We were
told by many Americans we
met that no significant
crime was taking place,
and we found this to be
true. However, since 2008,
the crime situation in
Mexico has gotten worse,
so we had decided we
would spend most of our
time at the resort itself. 
The Mayan resorts in
Nuevo Vallarta sit on a
self-contained, very pri-
vate gated and guarded
piece of property that
includes an 18-hole golf
course and a half mile of
private beach. They have
continued to evolve this prop-
erty from the original Mayan
Palace to now include the
Mayan Sea Garden, The Grand
Mayan, The Grand Bliss and
The Grand Luxxe. 
Our unit in The Grand
Mayan was a spacious one
bedroom suite on the third
floor overlooking acres of
pools, gardens and the Pacific
Ocean. Our unit had a full
kitchen, dining area, living
area, full spa bathtub in the
bedroom, walk-in shower and
a double-sinked bathroom. It
opened up to a large balcony
with its own private “plunge
pool” and two fully reclining
beach chairs; a perfect place to
sit with a book, a glass of wine
and watch the sunset. 
We did venture out to the
local Wal-Mart via cab to buy
groceries—you were able to
cook and eat all your meals in
the unit—however, we just
bought breakfast goods, bot-
tled water (not a necessity)
and snacks. After eating our
breakfast in our suite, we ate
our other meals at the restau-
rants located at the resort.  The
resort property has 11 restau-
rants to choose from and offers
a wide variety of cuisines that
included Mexican, Italian,
Asian, Mediterranean, and
Caribbean. The food selec-
tions were great and reason-
ably priced—drinks on the
other hand were overpriced.
We were content to take
our daily beach stroll, sit at
one of the many pools, read
books, take naps and relax.
Oh, and did I mention the
“Lazy River?” On the property
of the Grand Mayan and sur-
rounding the huge pools was
an artificial river with an arti-
ficial current and some  small
rapids that allowed you to sit
in a big comfortable inner tube
and gently float around for as
long as you wish—to add to
my relaxing vacation, I took
several laps each day.
Those with children or
grandkids would find this
resort especially delightful in
that there are wave pools for
swimmers and wading pools
for the little ones. 
The crime situation has
hurt these wonderful resorts;
however,  if you have a time-
share, trading is fairly easy
besides being of great value.
You can also book rooms and
suites as you would a hotel—I
went online and found suites at
The Grand Mayan for as low
as $140 per night.
A word of caution—be pre-
pared for humidity year-round
in Puerto Vallarta.  Weather is
very tolerable from mid-
February until mid-May, and
unbearable most other times of
the year. 
Last thought—the Internet
provides immediate updates
on the safety issues you may
face when traveling—espe-
cially helpful is a govern-
ment State Department
site at
www.travel.state.gov. I
suggest registering on this
site before taking your
next vacation.  While our
trip was trouble free, there
is, of course, no guarantee
it will be the same in the
future. Hopefully Mexico
will get its crime issues
under control, and
Americans will again feel
safe and be able to enjoy
the beauty of the area and
its friendly people.
The-Grand-Mayan-Nuevo-Vallarta-Wyndham-Resort
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INLAND EMPIRE People and Events
World Trade Week Celebrated
CAI was awarded the Presidential “E” Award for Exports by
U.S. Department of Commerce Secretary Gary Locke at the
department’s headquarters in Washington, D.C. The “E” Awards
are the highest recognition any U.S. entity may receive for making
a significant contribution to the expansion of U.S. exports. 
“Exporting continues to be the foundation of our sales growth,
and we are honored to receive the “E” Award,” said Mukund
Kavia, CAI’s president and CEO. “When we first began export-
ing in 1995, export sales accounted for 10 percent of our total
sales. Over the past four years, export sales grew to nearly 90 per-
cent of our total sales, enabling us to sustain and create jobs as well
as move our operations to a brand new larger facility.”
CAI, located in Corona, is a manufacturer and systems integra-
tor of modular electric power plants. The CAI Spirit 1, 3, 5 and
10 Mega Watt line of gas turbine generators are designed for scal-
ability, easy to transport and install, saving construction time and
costs. These units have multiple fuel options, including green
fuels for added environmental benefit. CAI power plants come in
simple, combined heat and power as well as cogeneration cycles
for added fuel efficiency. CAI power plants are used by public
and private sectors globally where there is a need for reliable, con-
tinuous 24/7 electric power either connected to the national grid or
distributed generation.
CAI has demonstrated a consistent growth in exports of United
States products, and growth in job creation and quality of life in the
countries it does business with. CAI credits part of its success to
working proactively with the U.S. Commercial Services Ontario
office and proven four-year track record for reaching international
markets. The company has implemented its single mission of pro-
viding outstanding custom-engineered solutions and building long-
term relationships. 
Combustion Associates, Inc. (CAI)
Receives Presidential “E” Award
for Exports
“Exports are a key driver of America’s economic recovery,”
said Secretary of Commerce Gary Locke. “President Obama’s
National Export Initiative (NEI), which aims to double U.S. exports
by 2015 in support of several million American jobs, is a robust,
forward-looking trade agenda with an emphasis on domestic job
growth. CAI is being honored for making significant contributions
toward fulfilling that agenda.
“I congratulate you on your significant export achievement. It
is businesses like yours that will help us meet or exceed the
President’s NEI goals. Your firm provides an example we hope
more American companies will follow,” Locke added.
A business client of the Department’s U.S. Commercial
Service, CAI has benefited from export counseling, trade shows,
market research, and business matchmaking to greatly expand its
export sales. While Africa represents a significant portion of the
company’s foreign market sales, the firm does business in several
other regions of the world as well. CAI demonstrated a substantial
increase in the volume of exports over a four-year period, a major
criteria for the award.
U.S. companies are nominated for the “E” Awards through the
U.S. Commercial Service office network in 108 U.S. cities and
more than 75 countries which helps U.S. companies export. Criteria
for the award is based on four years of successive export growth,
usually accompanied by a rising percentage of export sales within
total sales. An applicant’s demonstration of an innovative interna-
tional marketing plan that led to the increase in exports is a signif-
icant factor in making the award.
All nominations are reviewed by the “E” Award Committee,
which is chaired by the Department of Commerce, and includes
representatives from ExIm Bank, and the Departments of Labor,
State, and Transportation.
President Kennedy revived the World War II “E” symbol of
excellence to honor and provide recognition to America’s
exporters. Thus, the “E” Award Program was established by
Executive Order 10978 on Dec. 5, 1961.  A total of 27 U.S. compa-
nies were presented with the “E” Award at the May 16, 2011 World
Trade Week ceremonies in Washington,  D.C. 
Secretary of Commerce Presents the “E” Award to Mukund and Kusum
Kavia from Combustion Associates, Inc. (CAI) at Department of
Commerce’s Headquarters in Washington, D.C. (pictured l to r:  Gary
Locke, Sec. of Commerce; Mukund and Kusum Kavia, CAI)
UFC GYM celebrated its grand opening with a ribbon cut-
ting held on May 14th. The Corona facility will also house
4,330-square-feet of space dedicated specifically to kids, bring-
ing families together in a fun atmosphere. Under this platform,
parents can get an ultimate workout experience, knowing that
their children are getting great exercise, learning the importance
of health and nutrition and developing invaluable character
building skills. With a wide range of activities for youth, from
MMA classes, to birthday parties, UFC Gym makes health and
fitness fun for the whole family.
For more information about the Corona UFC GYM visit
www.ufcgym.com or call (951) 808-3850.
